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1. Introduction: The SME
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1. Introduction: The SMEs

SMEs make up the biggest part of the industrial fabric, 
generate considerable employment, and are very small 
(micro companies 92,2% of all companies). 

• European Union:  

around 20 million SMEs in 2005 (99.8% of all companies), 

57.9% of the EU’s Gross Value Added (GVA) 

67.21% of total employment in the EU.

• Spain:  weight of SMEs  above the European average: 99.9% of companies, 68.5% 
of GVA and 78.7% of employment.
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1. Introduction: The SMEs

• Globalization, innovation and technological change create new 
opportunities for SMEs

• Size is one of the variables that has an effect on productivity, the capacity 
to innovate, internationalisation, …basically, competitive capacity.

The efficient structuring of economic policies for SMEs depends on 
accurate knowledge about the subsector. 

It means having a comprehensive system of statistics that is 

of use to all stakeholders (companies, Public Administrations, 
international organisms, etc.)
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2. System of Statistics for the Tourism
Industry (SSTI)
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• Available statistics do not accurately represent the sector's role in the 
economy.

• International recommendations for Tourism Statistics (IRTS08):

basis of the System of Statistics on Tourism

– Definitions, concepts, classifications and indicators

– Facilitates links with Tourism Satellite Account (TSA), National 
Accounts, Balance of Payments and statistics on the labour market…

• Tourism Satellite Account: Recommended Methodological Framework .

• Tourism Supply-> classification of products and activities of the sector. 

2.1. SSTI: General Framework

1. Accommodation for visitors 6. Passenger transport by air

1.a. Accommodation for visitors

except 1.b.
7. Rental of transport equipment

1.b. Accommodation associated

with all kinds of holiday properties

8. Travel agencies and other

reservation services

2. Activities serving food and drink 9. Cultural services

3. Passenger transport by rail 10. Sports and recreational services

4. Passenger transport by road
11. Sale of tourism products that

are typical of each country.

5. Passenger transport by sea/river
12. Tourist activities characteristic

of each country
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• IRTS08 also provides the necessary information for describing the tourism 
industry. 

– Production data of tourism industries within general programmes of surveys to 
service industries by establishments.

– Employment data : active population surveys, questionnaires to establishments 
and administrative records (Social Security contributions, tax offices, employment 
agencies).

2.1.  SSTI: General Framework

A. ALL Tourism Activities B. BY Tourism Activity

A1. Production B1. Accommodation

a. Value of total production, disaggregated by product at basic

prices months open per year, income per room

b. Value of total intermediate consumption, disaggregated by

product at market prices

number of rooms, number of beds, occupancy rate per room/bed

c. Gross Value Added at basic prices (= a - b) B2. Food and drink service

d. Total compensation to workers, disaggregated by category:

wages and salaries, social security contributions For restaurants

e. Gross operating surplus number of tables, number of seats

f. Mixed income

number of customers that can be served in each sitting, number of

meals that can be served,

g. Gross fixed capital formation by type of capital number of meals served

h. Net acquisition of land and other intangible capital For bars and similar establishments

I. Number of establishments (formal/informal, market and non-

market, legal organisation, number of jobs, etc.)

number of customers, number of drinks served

k. Capacity and quantity of demand satisfied B3. Passenger transport

A2. Employment

number of vehicles for road transport, aircraft, ships/boats, …,

number of seats available

1. Employment by age, gender, schooling, occupation,

nationality, type of establishment (size, etc.)

number of passengers transported, load factor, passengers per

kilometre

2. Employment by professional category: number of jobs, hours

worked, equivalent work, … B4. Rental of transport equipment

3. Permanent/ temporary employment: number of jobs, hours

worked, equivalent work, …

number of vehicles available for rental without driver, number of

vehicles/day available for rental

4. Working hours (standard, worked, paid) number of vehicles/day available rented.

5. Agreements on working hours B5. Travel agencies

6. Labour costs, including training and social services, among

others number of domestic/international journeys without a package

number of domestic/international journeys with a package
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2.1.  SSTI: General Framework

Tourism supply related to geographical area

->  Regional authorities are increasingly interested in having statistics on 
tourism at the subregional level. 

->  Specific tourism policies based on the characteristics of tourism.

-> Problems in defining the framework for collecting statistics. 
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2.2. SSTI: Case Study

• Supply statistics for all tourism activities, following the classification of 
variables recommended by the IRTS08. (Table) 

– IET, INE, local, national and international organisms.

– TSA is the only statistic for tourism.

– Other data based on diverse sources

• Different classification of activities

• Other statistics of tourism activities. (Table)

A1. Production  

-Tourism Satellite Account. INE, IET, Bank of Spain. Annual. Points a.b.c. (total and disaggregated by 

product)

-Annual Services Survey. INE. Annual. All relevant macroeconomic magnitudes: a. - i.

-DIRCE. INE. Annual.  Business demography

-IASS. INE. Monthly. Turnover indices

-Other possible sources: Agencia Tributaria records 

A2. Employment 

-Tourism Satellite Account. INE, IET, Bank of Spain. Annual. 

Related to point 2: employment by occupational status 

-Annual Services Survey. INE. Annual.  Classification of activities. 

Related to points 1. and 2: 

Persons employed, remunerated/not remunerated, permanent/temporary, by gender 

Rate of salaried employees, rate of employment stability, rate of female participation, rate of 

female salaried employment, rate of externality in employment. 

-IASS. INE. Monthly. Occupation Indices 

Other sources: 

Register of contributors to Social Security. MTIN. Monthly. Employment reports by the IET. 

Annual. 

-Other possible sources: 

Agencia Tributaria, Quarterly Labour Cost Survey, Active Population Survey. 

B1.  Accommodation 

Survey of Hotel Occupancy, Survey of occupancy in non-hotel accommodation. INE. Monthly.

-Establishments open, by category and months

-Number of beds, rooms, sites, apartments, by category and month

-Level of occupancy of beds, rooms, sites, apartments by category and month.

-Personnel employed (remunerated and not remunerated) by category and month.

B3. Passenger transport 

Product statistics from the Service Sector. INE. Annual. 

-Rail transport: number of companies, locomotives, carriages, freight wagons, turnover by type of 

transport (passengers, freight…), locomotives by length of service. 

-Metropolitan transport: number of companies, carriages, power units. 

-Urban and interurban passenger transport by bus/coach: number of companies, number of vehicles by 

length of service, turnover by type of transport (scheduled, work, schoolchildren…), turnover by area 

(local, national, international), purchases of fuel. 

-Air transport: number of companies, fleet by aircraft type and length of service, turnover by type of 

activity (passengers, cargo...), purchases of fuel. 

-Sea/river transport: number of companies, fleet by type of ships/boats and length of service, turnover 

by type of activity (passengers, cargo ...), purchases of fuel. 

Statistics on taxis. INE. Annual.  Number of taxis.

Statistics on passenger transport. INE. Monthly.

-Number of passengers by type of transport (road, rail, air, sea)

Transport statistics. Ministry of Public Works. Monthly.

-Rail transport: number of passengers, and passengers per km. by type of train

-Air transport: number of aircraft and passengers

-Sea/river transport: number of ships/boats and passengers

Statistics of air passengers by airport. AENA. Monthly
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3. Statistics for SMEs in Tourism
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3.1. What is a tourism SME?

• Definition of an SME recommended by European Comission(came into 
force on 1 January 2005)

Category Work Force Turnover
General 

balance sheet

Medium-sized <250 <= 50 m € <= 43 m €

Small <50 <= 10 m € <= 10 m €

Micro <10 <= 2 m € <= 2 m €

• Need to distinguish between the legal and statistical definition of a SME

• Tourism: The European Union recommends that the data for some 
activities should be presented according to the following classification 
per number of jobs: 1, 2-9, 10-19, 20-49, 50-249, 250+ (OECD, 2004)
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4. Statistics for the SMEs

Statistics on SMEs are, in general, incomplete and fairly diverse.

Therefore not very useful for designing  public  policies.

• OECD’s recommendations:

– Create a system of international indicators

– Integrated statistical register of companies

– Empirical studies to support the decision-making process

• Databases for SMEs:

• EUROSTAT: Business Statistics by Size Class (BSC) 
• OECD: SEC, Statistics on Enterprises by size-Class
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3.2. Statistics for tourism SMEs in Spain

• Sector surveys by the INE, statistics of the Ministry of Industry, Tourism 
and Trade (in particular, from its Directorate-General for SMES), or the 
records of the Ministry of Employment and Immigration, among other 
sources. 

• There is no a common statistical framework for tourism activities, which 
makes data collection for tourism SMEs difficult. 

• There are no specific statistics for the Tourism SMEs.

• INE exploits some of its sector surveys disaggregated by employment size, 
according to its own classification. 

The INE uses some of its sector surveys, broken down into number of 
employees. Information on production and employment can be found 
in the Annual Services Survey, business demographics in the DIRCE 
and Product  Statistics provide some data on passenger transport. 

A. ALL tourism activities

A1. Production

Annual Services Survey. INE. Annual. All applicable macroeconomic magnitudes: a. - i.

DIRCE. INE. Annual. Company demography

Other possible sources: Agencia Tributaria records

A2. Employment

Annual Services Survey. INE. Annual. Classification of characteristic activities.

Related to points 1. and 2:

Persons employed, remunerated or not, permanent/temporary, by gender

Remunerated/not remunerated, permanent/temporary, by gender, rates of salaried employees,

employment stability female participation rate, female salaried employment, externality in employment.

Other possible sources: Agencia Tributaria, Survey of labour Costs, Contributors to Social Security,

Overall Employment Situation Survey

B. EACH tourism activity

B1. Accommodation

Possible sources: Hotel Occupancy Survey, Survey of occupancy en other tourist accommodation

B3. Passenger transport

Product statistics from the service sector. INE. Annual.

Urban and interurban transport of passengers by bus/coach: number of companies, number of

vehicles by length of service, turnover by type of transport (scheduled, work, schoolchildren, ….), turnover

by area (local, national, international), purchasing of fuel.

Passenger air transport: turnover, purcashing of fuel.

Sea/river transport of passengers: turnover, purcashing of fuel.
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4. Case Study: Tourism SMEs in Spain
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4. Case study: Toursim SMEs in Spain

Characteristics of the data

• Data from 2007, provided by Agencia Tributaria (Spanish State Tax Office)

– Variables :

number of companies, turnover, number of employees and 
wages/salaries. 

– Data has been broken down by size according to the European Commision 
definition for SME :

no employees    1-9 emp.   10-49 emp.  50-249 emp.    above 250 emp. 

• Employment:  Service Annual Survey (EAS). 2007.

• Activities: Accommodation, FoodService, Travel agencies, Passenger Transport 
and Other activities

• < 2          2-4            5-19              20-99       >99
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4.1.  SMEs in the tourism sector

No Employees
40,42%

De 1 a 9
46,37%

De 10 a 49
11,39%

De 50 a 249
1,60%

>250
0,21%

N. Companies
N. Employees

4%
De 1 a 9

14%

De 10 a 49
23%

De 50 a 249
20%

>250
39%

Turnover
N. Employees

0%

De 1 a 9
22%

De 10 a 49
30%De 50 a 249

21%

>250
27%

N. Employees

Number of companies, turnover and number of employees

 Most of the companies in the sector are SMEs (98,8%) 

 SMEs are very small (87% less than 10 employees)

 The importance of SMEs in each of these indicators is very different

 75%  work in SMEs
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4.1. SMEs in the tourism sector

Productivity and average pay

• Companies without employees are left out of this analysis (40% of the total)

• The Higher the productivity the higher the salary 

• Both productivity and average salary increase with the size of the company

Sales by employee (thousands €)
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4.1.  SMEs in the tourism sector

< 2 From 2 to 4 From 5 to 19 From 20 to 99 >99 Total

Persons Employed 202.479 450.529 528.571 332.620 471.794 1.985.997

% Employed 10,2% 22,7% 26,6% 16,7% 23,8% 100,0%

No. of companies 197.820 158.590 58.647 8.278 1.218 424.551

Average Size 1,0 2,8 9,0 40,2 387,4 4,7

Employment. Annual Survey of Services. 2007

Micro-firms and small firms are really important in the tourism sector.
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4. Case Study: Tourism SMEs in Spain

Characteristics of the data

• Data from 2007, provided by Agencia Tributaria

• Variables :  no. of companies, turnover, no. employees and salaries. 

• Tourism activities based on the recommendations of IRTS08: 
– Accommodation (hotels and similar) 

– Foodservice (restaurants and similar) 

– Passenger transport (by rail, road, sea and air, ancillary services to passenger transport 
and the rental of transport equipment for passengers). 

– Travel agencies 

– Cultural services 

– Other services (sports and other recreational activities). 

• Occupational status: Annual Survey of Services . 2007.
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4.2. SMEs for each of the tourism activities

Nº empresas

0%

20%

40%

60%
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culturales

Otros

Servicios

Ventas
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culturales

Otros

Servicios

Sin Asalariados De 1 a 9 De 10 a 49 De 50 a 249 >250 Asalariados

0%

20%

40%

60%

80%

100%

Alojamiento Restauración Transporte Agencias de

viajes

Servicios

culturales

Otros

Servicios

Main macroeconomic magnitudes for the tourism activities

Micro-firms:

- Number of companies: over 80%, except for transport.

- Turnover: over 20% only in Foodservice and cultural services

SMEs:

- Foodservice is by far, the activity where more weight has the SMEs (85%)

- The SMEs are less than 60% of the business at Travel Agencies and Other Services

- The SMEs are less than 70% of the business at Accommodation and Transport
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4.2. SMEs for each of the tourism activities

Ventas/asalariado (miles €)
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Salario medio (miles €)
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Productivity and average wage

• Regardless of the size

–Highest values: transport and travel 
agencies

– Lowest value: Foodservice

• Producitiviy: Three activity groups 

– Accommodation and Foodservice

– Transport 

– Travel Agencies
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4.2. SMEs for each of the tourism activities

Employment (EAS. 2007)

- Employment concentrated in Foodservice

- High employee rate in small Travel Agencies

- High work stability rate in Accommodation and Foodservice

Tasa de asalariados
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4.3. Tourism SMEs by Region
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In Spain, it is essential to have a system of statistics on tourism at regional level

EAS data in tourism sector

ANDALUCIA

Aragón

Asturias

BALEARS

CANARIAS

Cantabria

Castilla y 
LeónLa Mancha

CATALUÑA

VALENCIA

Extremadura

Galicia

MADRID

Murcia 

Navarra 
País Vasco Rioja

Occupied



25

4.3. Tourism SMEs by Region

Industrial fabric SIZE

• Weight of large companies: 
Spanish average is 0.21%. 
Madrid: 0.6% 
Balearic Islands: 0.55%
Andalusia: 0.14%
C Valencia:  0.19%

• This trend towards greater size is also reproduced within the SMEs.      
Companies with  less than 10 employees:

Spain: 87% of total SMEs
Madrid: 82.5% 
Balearic Islands: 80.2% 
C Valencia: 88.2%
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4.3. Tourism SMEs by Region

TURNOVER

Large companies:
Spain: 38.6% 
Madrid: 57.8%
Balearic Islands: 40% 
Andalusia: 12% 
C. Valencia: 35%

Micro-firms:
Spain: 18%
Madrid: 10%
Balearic Islands: 8.6%
Andalusia: 30.2%
C Valencia: 22.7%

The relationship between size, number of companies and turnover is 
quite different in each region.
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5. Conclusions
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5. Conclusions

• Real knowledge of the structure of SMEs implies  a comprehensive system 
of statistics of use to all stakeholders

• It is not easy to find statistical sources to make a detailed study of tourism 
SME due to the transversal nature of the sector.
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5. Conclusions

• System of statistics for tourism

– The work done by international organizations has meant a big step 
forward in the design of a system of statistics for tourism. 

– The transversal nature of the tourism sector means that the sources 
from which information on the tourism sector can be obtained are 
very diverse.

– In most cases the data on tourism has to be obtained from general 
statistical sources designed for business or the service sector in 
general

– It is difficult to combine data from different sources that were not 
designed ad hoc for tourism analysis.
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5. Conclusions

• Criteria to be taken into account for tourism SME:

– Data on tourism activities come from a wide range of sources  disaggregated by 
size of company that use classifications that are not necessarily standard. 

– This makes it more difficult to combine data from different sources.

– Homogeneous and standardised firm size criteria should be used.

– Firm size is relevant for economic analysis 
therefore size should be considered as an important criteria when exploiting 
statistics.
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5. Conclusions

Given the importance of SME in Spanish tourism industry and the observed 

differences in regions and activity branches,  more detailed analysis is 

requested for the design of economic policies.

This requires quality data!


