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INTRODUCTION

The International Network on Regional 
Economics, Mobility and Tourism (INRouTe) is 
an initiative promoted by the World Tourism 

Organization (UNWTO) that has been 
transformed in a long term project thanks to the 

cooperation of two entities that are Affiliated 
Members of the UNWTO: the Cooperative 

Research Centre in Tourism, CICtourGUNE, and 
the firm ARALDI.



AN EXPERT KNOWLEDGE-DRIVEN NETWORK

• Bring together worldwide technicians, 
scholars, practitioners and industry 
professionals;

• Share information, and practices and 
experiences that strengthen the scientific 
foundation

• Provide guidance to the competitive 
positioning of tourism destinations and 
service providers. Committed to put knowledge 

into action



MOTIVATION: The New Paradigm

• New breakthroughs in information technology will 
challenge both the application domain as well as 
the scientific community. 

• Globalisation presents new opportunities and 
threats at the regions level.

• Understanding the diversity of regional tourism 
economic activities,  their performance and the 
manner in which they function is essential in 
designing effective strategies.



MOTIVATION

These actions: 

• render precise monitoring of tourism 
flows, and the activities of tourism 
industries. 

• Imply the conception a comprehensive 
system of statistics at the regional level 
useful to all stakeholders in supporting 
complex environmental, economic and 
business decision-making processes.



FOCUS: Research Areas (4)

1. Flows of visitors: 

• Network Partners and providers, 

• cross-border and interregional flows, 
statistical use of administrative records,

• data from the use of new technologies, 
measurement and analysis tools, 

• forecast modelling and other 
accounting tools. 



FOCUS: Research Areas (4)

2. Tourism and Territory: 

• indicator systems (related both to 
territory and sustainability), 

• Geographic Information Systems (GIS) 
and other specific software systems

• Relations between tourism statistics and 
the environment. 

<Nº>



FOCUS: Research Areas (4)

3. Tourism and its economic contribution: 

• tourism satellite accounts (TSA), other 
modelling tools (such as Computational 
General Equilibrium Models, Input-Output 
and econometric models);

• employment in tourism industries; 

• statistical use of administrative records; 

• forecast modelling and other accounting 
tools; 

<Nº>



FOCUS: Research Areas (4)

4. Tourism destination management: 
statistical and analytical units, monitoring 
and evaluation procedures, and 
management indicator systems. 

<Nº>



INRouTe Organization
• INRouTe will bring together a unique group of 

individuals and institutions each identified as an 
‘Associate Partner’ (AP). 

• The ‘Founding Partners’ refer to the three institutions 
that collaboratively launch INRouTe: Araldi S.L., 
CICtourGUNE and UNWTO. 

• A ‘Scientific Committee’ (SFC) will functions as the 
research and expertise consulting body. 
• Chiefly responsible for monitoring the depth and breadth of 

Network activities as they pertain to the state of the art within 
the four identified Research Areas. 

• Members of the SFC are jointly responsible for creation and 
quality management of all materials contributed to and produced 
within the Network



Becoming a Partner 
Joining INRouTe is possible by means of invitation only. 

• Nevertheless, interested institutions or individuals may apply for invitation conform 
INRouTe’s  Discovery process (outgoing). In general, is as follows:

Step 1: Identification of Candidates
Candidates are pursued based on known research/professional 
activities relevant to INRouTe; proposal or recommendation by 
existing Partner(s); or self-identification of a candidate 

Step 2: Profile Review
Review and assessment of potential candidates is made based on a 
thorough Profile Review and foreknowledge of their current and 
previous works, theoretical and practical contributions, and 
potential contributions to INRouTe.
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Becoming a Partner 

Step 3: Notification
Final decisions regarding Partnership are made 
and a formal notification is sent to each candidate. 

Step 4: Cooperation Agreement
Upon acceptance, each new AP will sign and 
submit the Cooperation Agreement for 
Partnership. 

Step 5: Incorporation 
Each new AP will obtain a Network Profile 
accessible to all Partners via the Intranet

<Nº>



PARTICIPANTS
Potential individuals and institutions are likely, but not limited to 

originate from the following:

• Regional and local destinations partnerships 
• Universities
• Research centres
• Industry associations
• Trade bodies
• Individual firms
• Individual experts
• Other international and national networks
• Regional/local statistical offices
• Regional/local tourism administrations
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STRATEGIC OBJECTIVES

to promote new perspectives and 
approaches toward conducting science in 
tourism (multidisciplinary research), 

to favor the willingness to share 
information, solutions and best practices 
between private and public entities at the 
destination level

to facilitate organization of educational and 
training activities lead by Network APs
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INRouTe: A Privileged Instrument

• UNWTO: to design and disseminate general 
guidelines, foster the worldwide development 
of statistics, measurement and analysis of the 
economic contribution of tourism at the 
regional level.

• Associate Partners (APs): by facilitating 
access to relevant knowledge, providing a 
platform for communication that will provide 
access to Network activities, such as 
collaborative research/professional projects.

<Nº>
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http://www.inroutenetwork.org/


