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Using Geographic Location Technology in the Measurement  
of Tourism Flows  
 
Eva Aranda  
TNS Demoscopia 
eva.aranda@tns-global.com 
 
Vicente Castellanos  
TNS Demoscopia 
vicente.castellanos@tns-global.com 
 
César Lapuente 
AlborGis 
lapuente@alborgis.com 
 
 
Abstract: 
 
Traditionally, the main tool for collecting data on tourism flows has been the questionnaire, and in 
certain cases administrative records are also used as a source of complementary information. The 
development of new information and communication technologies, and more specifically, geographic 
location instruments (GPS and the like), means that researchers now have at their disposal a new 
system for data collection that could be used as an alternative or as a complement to existing methods, 
and which undoubtedly has strong potential in tourism research.   
 
This paper discusses our advances in the application of these measurement systems. We will analyse 
their advantages and disadvantages compared to traditional tools and we will suggest a series of areas 
of application, some of which we are currently working in.  
 
TNS Demoscopia has been using this technology for several years already to measure the impact of 
outdoor advertising, and is a pioneer in its application in the field of tourism together with AlborGis, 
with which it collaborated in the development of different methodologies for data collection on 
tourism movements using this type of devices and in the design of software for their integration with 
traditional surveys.  
 
The method consists in providing the informants with a device that records all their movements. The 
device records a highly detailed log of their trips: time spent, interruptions (stops), etc. The device 
records waypoints at predetermined time intervals that are set based on the area of study. Moreover, 
this information can be supplemented with opinion data.     
 
The use of this data-collection tool, when compared to traditional methods, makes it possible to avoid 
some of the major problems with household surveys, such as the non-recall effect (wherein the 
informant fails to remember all the trips taken), the learning effect (tendency to report fewer trips 
than actually taken in order to shorten the duration of the interview), the non-reporting of certain 
trips due to the subjeÃÔ ÎÏÔ ÃÏÎÓÉÄÅÒÉÎÇ ÔÈÅÍ ÁÓ ȰÔÏÕÒÉÓÍȱ ÔÒÉÐÓ ɉÓÕÃÈ ÁÓ ÓÁÍÅ-day trips without 
overnight stay), or the calculation of the stages of a trip. The contribution of this tool to in-destination 
and border surveys, such as better response accuracy or mitigation of the also problematic recall bias, 
will also be analysed in our paper.       
 
As for the effective implementation of these tools, we will present the different models that we have 
been developing to address different research scenarios: daily trips (mobility surveys), movements of 
tourists in specific settings (museums, nature reserÖÅÓȟ ÁÍÕÓÅÍÅÎÔ ÐÁÒËÓȣɊȟ ÁÎÄ ÓÕÒÖÅÙÓ ÏÎ ÔÏÕÒÉÓÍ 
behaviour.   
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In short, the paper explains how the use of geographic location technology in tourism itinerary data 
collection represents a qualitative leap in the analysis of the spatial and temporal dimensions in the 
study of tourism behaviour.    
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The Necessary Articulation between Tourism Development and  
the Regional Periphery 
 
Stella M. Arnaiz B.  
Universidad de Guadalajara en Puerto Vallarta, Jalisco, México 
stellaarnaiz@yahoo.com.mx 
 
Alfredo César D. 
Universidad de Guadalajara en Puerto Vallarta, Jalisco, México 
 
 
Abstract: 
 
During the period 2004ɀ2006 we carried out research on the coast of the State of Jalisco 
(approximately 350 km.) with the aim of studying what type of development could be offered to the 
ÁÒÅÁÓ ÉÎ ÔÈÅ ÐÅÒÉÐÈÅÒÙ ÏÆ ÔÈÅ ÔÏÕÒÉÓÍ ÃÏÒÒÉÄÏÒ ËÎÏ×Î ÁÓ ÔÈÅ Ȱ#ÏÓÔÁ !ÌÅÇÒÅȱȢ   
 
In Mexico, the policy for economic development based on tourism relied on the creation of hubs and 
corridors, which, in their peripheral regions, generated profound impacts that brought with them 
substantial weaknesses and the impossibility of achieving sustainable development.  
 
In the corridors, such as the Costa Alegre, hotels, apartments and marinas were built along with other 
infrastructure for tourism use and this initially attracted the majority of the rural population of the 
periphery and subsequently large masses of immigrants coming from other states where the rural 
sector was stagnating.  
 
This generated large human settlements that were precarious and lacked minimum services. This 
situation would create large groups of unemployed persons every time that the construction 
industryɂthe engine of this industryɂsuffered a slowdown, thus generating zones of high 
vulnerability and sources of regional insecurity.   
 
This has occurred in all the destinations, from Acapulco, which has a marginal city with a population of 
one million personsɂCiudad Renacimientoɂto Cancún with more than 600,000 persons in the Puerto 
Juárez settlement, amongst the most notable examples. 
 
Therefore, the object of this study is how to integrate the peripheral zones of the corridorsɂin this case, 
Costa Alegreɂin tourism-led development. This idea was motivated by two issues that were brought to 
light in previous studies in Cancún and in the Riviera Maya corridor: firstly, the need to avoid generating 
empty zonesɂin this case mountain areas that end up becoming zones of drug cultivation and 
traffickingɂand secondly, establishing a veritable process of diversification in which the rural world 
contributes with leisure activities such as excursions, hikes, bird-watching, rural culture and rural 
tourism that complements the major operators of the corridor.    
 
The study is an inventory of, on the one hand, what would be possible to implement on the one hand 
and, on the other hand, of the opinions and willingness of the rural residents, ejidatarios (rights-
holders of communal lands) and municipal authorities, and lastly, the business sector, which saw this 
proposal as highly viable.   
 
The third element was the structuring of proposals and the public dissemination of information. This 
was accepted and based on it, tourism SMEs have begun to implement projects with the support of the 
state and in conjunction with entrepreneurs.   
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The Costa Alegre corridor is now slowly advancing, limited in large extent by environmentalist groups 
that watch over a biosphere reserve in the middle of the area. However and despite everything, there 
are already projects being set up and the business model could be an option in emerging countries 
ÅØÐÅÒÉÅÎÃÉÎÇ ÎÅØÔ ÔÏ ÔÏÕÒÉÓÍȭÓ ÍÁÎÙ ÐÏÓÉÔÉÖÅ ÅÆÆÅÃÔÓȟ ÁÌÓÏ ÔÈÅ ÓÉÄÅ-effect of demographic vacuum or 
ÎÅÇÌÅÃÔ ÉÎ ÌÁÒÇÅ ÁÒÅÁÓ ×ÈÉÃÈ ÔÈÅÎ ÂÅÃÏÍÅ Á ÃÏÎÃÅÒÎ ÆÏÒ ÎÁÔÉÏÎÁÌ ÓÅÃÕÒÉÔÙȟ ÓÕÃÈ ÁÓ ÍÕÃÈ ÏÆ -ÅØÉÃÏȭÓ 
Pacific coastline and mountains.   
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The Length of Stay for Sun and Sand Tourism and the Role of Holiday 
Characteristics 
 
Andrés ArtalɀTur*  
Department of Economics 
Technical University of Cartagena  
Paseo Alfonso XIII, 50, 30203 Cartagena, Spain 
* Corresponding author. Tel.: +3496 832 56 47; fax: +3496 832 57 81. 
andres.artal@upct.es  
 
Antonio GarcíaɀSánchez 
Department of Economics 
Technical University of Cartagena  
a.garciasanchez@upct.es  
 
José Miguel NavarroɀAzorín 
Department of Economics 
Technical University of Cartagena  
jmiguel.navarro@upct.es  
 
 
Abstract: 
 
The reduction in the length of stay of tourists at traditional destinations is one of the most important 
ÔÒÅÎÄÓ ÃÈÁÒÁÃÔÅÒÉÓÉÎÇ ÔÏÄÁÙȭÓ ×ÏÒÌÄ ÔÏÕÒÉÓÍ ÍÁÒËÅÔȢ &ÏÒ ÓÕÎ ÁÎÄ ÓÁÎÄ ÄÅÓÔÉÎÁÔÉÏÎÓ ÏÎ ÔÈÅ 
Mediterranean coast of Spain, this new trend is slightly more pronounced, with a reduction of 23% in 
the average stay over the past ten years (25% for foreign tourists and 12% for domestic ones), which 
is clearly affecting the level of income of the population. Seaside areas are the main tourist 
destinations in Spain, accounting for 71% of total travellers and 83% of total accommodation nights in 
2008. As a result, this rapid downward trend in the length of stay is becoming an important concern 
for the whole sector (Alegre & Pou, 2006, 2008). The situation is not unique to Spain, but constitutes 
an important characteristic shared ÂÙ ÔÈÅ ×ÏÒÌÄȭÓ ÆÏÒÅÍÏÓÔ ÔÏÕÒÉÓÔ ÄÅÓÔÉÎÁÔÉÏÎÓ ÔÏÄÁÙ ɉ7ÏÒÌÄ 4ÏÕÒÉÓÍ 
Organisation, 2007). 
 
In this research we analyse the role of holiday characteristics as determinants of the length of stay of 
tourists visiting one emerging destination on the Mediterranean coast of Spain, as is the case of the 
Region of Murcia. With this aim, we estimate a length-of-stay function for sun and sand tourists 
visiting the Region of Murcia, and compare our results with those of other consolidated sun and sand 
destinations: Balearic Islands in Spain, Azores Islands in Portugal and Bodrum on the southwest coast 
of Turkey. Furthermore, we compare the results of sun and sand destinations with those of other 
tourist products such as golf tourism or lowɀcost travel, in order to observe to what extent individual 
profiles and destination characteristics are important in terms of the influence they exert on the 
duration of the stay across different tourist products. 
 
Sun and sand holidays can be thought of as one of the most traditional tÏÕÒÉÓÔ ÁÃÔÉÖÉÔÉÅÓ ÉÎ ÔÏÄÁÙȭÓ 
world market, with a high content of routine, usually shared with the family and occupying an 
important part of our holiday time. Hence, it is difficult for us to consider it a spontaneous and not 
wellɀplanned (inɀadvance) tourist activity. In this respect, we do not feel that duration models are the 
most appropriate framework to model the staying decisions of sun and sand tourists (Aguiló, Alegre & 
Sard, 2005). Following this evidence, in this research we use a truncated Poisson regression model 
which permits to recover elasticities and percentual changes in explanatory variables when modelling 
duration decisions.  
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We estimate functions of the length of stay for defined segments of seaside tourists (by season of the 
visit, by accommodation, by country of origin, by number of annual visits, etc.), obtaining significant 
differences among stay determinants by group of tourists, which corroborates the findings of previous 
studies, pointing again to the importance of accounting for tourist heterogeneity in microeconometric 
analysis when studying the duration of the stay.  
Our results indicate that the factors explaining the length of stay for sun and sand visitors on the 
Mediterranean coast of Spain coincide to a certain extent with those of the other three seaside 
destinations analysed: Balearic Islands, Portugal and Turkey. In this respect, type of accommodation, 
season of the visit, age of tourists, company in the visit, number of annual trips, repeating visitors, 
together with price and income restrictions appear to be the main factors influencing the length of 
ÓÔÁÙȢ Ȱ/ÒÉÇÉÎ ÏÆ ÔÈÅ ÔÏÕÒÉÓÔÓȱ ÄÏÅÓ ÎÏÔ ÁÐÐÅÁÒ ÔÏ ×ÉÄÅÌÙ ÁÆÆÅÃÔ ÔÈÅ ÌÅÎÇÔÈ-of-stay in our sun and sand 
study, as was the case for the Azores and on the Turkish coast. On the contrary, some differences arise 
among our results and the findings for these alternative destinations. For example, the Balearic Islands 
case study records much higher values for income and price elasticities than those obtained for our 
destination, which suggests that this sun and sand destination is more mature (Alegre & Pou, 2008). 
!ÌÓÏȟ ÔÈÅ ȰÔÙÐÅ ÏÆ ÁÃÃÏÍÍÏÄÁÔÉÏÎȱ ÁÐÐÅÁÒÓ ÔÏ ÂÅ ÏÎÅ ÏÆ ÔÈÅ ÍÏÓÔ ÉÍÐÏÒÔÁÎÔ ÃÏÖÁÒÉÁÔÅÓ ÁÆÆÅÃÔÉÎÇ ÌÅÎÇÔÈ-
of-stay in our study of the Region of Murcia, whereas this variable was not important in the other 
three seaside destinations. 
 
Regarding the results on stay duration of other tourism products such as golf and lowɀcost tourism, 
the main differences with our results include the greater influence on the duration of stay that the 
ÃÏÖÁÒÉÁÔÅ ȰÏÒÉÇÉÎ ÏÆ ÔÏÕÒÉÓÔȱ ÓÅÅÍÓ ÔÏ ÈÁÖÅ ÉÎ ÇÏÌÆ ÔÏÕÒÉÓÍȟ ÁÓ ×ÅÌÌ ÁÓ ÔÈÅ ÎÕÌÌ ÉÎÆÌÕÅÎÃÅ ÔÈÁÔ ÔÈÅ 
ȰÅØÐÅÒÉÅÎÃÅ ÏÆ ÔÈÅ ÔÏÕÒÉÓÔȱ ÓÅÅÍÓ ÔÏ ÅØÅÒÔ ÏÎ ÔÈÅ ÄÕÒÁÔÉÏÎ ÏÆ ÇÏÌÆ ÔÒÉÐÓȢ !ÌÓÏȟ ÔÈÅ ÓÔÁÙ ÏÆ ÌÏ×ɀcost 
ÔÏÕÒÉÓÔÓ ÁÐÐÅÁÒÓ ÔÏ ÂÅ ÈÉÇÈÌÙ ÉÎÆÌÕÅÎÃÅÄ ÂÙ ÔÈÅ ȰÏÒÉÇÉÎ ÏÆ ÔÈÅ ÔÏÕÒÉÓÔȱȟ ȰÏÌÄÅÒ ÁÇÅ ÏÆ ÔÒÁÖÅÌÌÅÒÓȱ ÁÎÄ ÔÈÅ 
ȰÓÅÁÓÏÎ ÏÆ ÔÈÅ ÖÉÓÉÔȱ ÔÈÅÙ ÃÏÍÅ ÔÏ ÔÈÅ ÄÅÓÔÉÎÁÔÉÏÎȟ ×ÈÉÌÅ ÔÈÅÓÅ ËÉÎÄÓ ÏÆ ÔÏÕÒÉÓÔÓ ÒÅÇÉÓÔÅÒ ÓÈÏÒÔÅÒ ÓÔÁÙÓ 
on average in comparison with sun and sand travellers, particularly because it seems that many of 
them are looking for urban tourism activities (culture, gastronomy, entertainment). 
In summary, in this research we underline the fact that different holiday choices linked to different 
groups of tourists induce important differences in the determinants of the length of stay. Our empirical 
findings clearly advocates for the need of bearing these differences in mind when designing policies 
ÄÉÒÅÃÔÅÄ ÔÏ ÅØÔÅÎÄ ÔÏÕÒÉÓÔÓȭ ÌÅÎÇÔÈ ÏÆ ÓÔÁÙ ÁÔ ÄÅÓÔÉÎÁÔÉÏÎÓȟ ÂÅÉÎÇ ÏÆ ÐÁÒÔÉÃÕÌÁÒ ÉÎÔÅÒÅÓÔ ÆÏÒ ÓÅÁÓÉÄÅ 
destinations with similar characteristics to the one we have analysed.  
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Cruising is Risky Business 
 
Ana Bartolomé* 
Imagine Tourism Consulting 
Ed.Naorte, A,1º,10. Parc Bit, 07121 
Palma de Mallorca 
Tef:971439752 
ana@imaginetourism.com 
www.imaginetourism.com 
 
Michael McAleer* 
School of Economics and Commerce 
University of Western Australia 
 
Vicente Ramos* 
Faculty of Economics and Business 
University of the Balearic Islands 
 
Javier Rey-Maquieira* 
Faculty of Economics and Business 
University of the Balearic Islands 
 
 
Abstract:  
 
As the fastest growing sector within the international tourism industry, having grown at roughly 
double the rate of international tourism as a whole, the cruise liner business has shown impressive 
growth in the North American and European markets. For port management purposes, as well as for 
transport policy, it is essential to be able to forecast accurately cruise passenger arrivals and their 
variability. In the presence of time-varying variances (or volatility), it is crucial to model such volatility 
in order to provide sensible forecast intervals in addition to the forecast themselves. Time-varying 
volatility in port management is important because governments and businesses need to be aware of 
the uncertainty associated with the number of cruise passenger arrivals and their associated growth. 
In calculating income elasticities, port taxes and tourist taxes, it is essential to obtain accurate 
estimates of cruise passenger arrivals and their volatility. Moreover, in an international context in 
which natural disasters, terrorism, crime and ethnic conflicts, among others, have significant impacts 
on tourism, it is crucial to assess the persistence of shocks on cruise passenger arrivals for effective 
crisis management plans, including different forms of co-operation among ports facing similar shocks. 
Appropriate models are required to enable optimal private and public decision making in designing 
ports for cruise ships. Daily cruise passenger arrivals data for the three major ports in the Balearic 
Islands, Spain, namely Palma, Ibiza and Mahon, for the period 1997-2006, as well as for the high cruise 
season for each island, are analyzed using alternative conditional mean and conditional volatility 
models in order to provide empirical support for purposes of optimal decision making. Four different 
types of asymmetries are analyzed according to the positive and negative shocks to daily cruise 
passenger arrivals, as well as from distinctions between the high and low cruise seasons. The 
estimates of cruise passenger arrivals and their volatility are generally found to be sensible and to 
have valid statistical properties. Likelihood ratio tests of the constancy of coefficients in the high and 
low cruise seasons indicate that the weekly delayed response of cruise passenger arrivals differ 
significantly spatially across islands and temporally across seasons.  

                                                           
* 4ÈÅ ÁÕÔÈÏÒÓ ÁÒÅ ÍÏÓÔ ÇÒÁÔÅÆÕÌ ÔÏ ÔÈÅ 'ÏÖÅÒÎÍÅÎÔ ÏÆ ÔÈÅ "ÁÌÅÁÒÉÃ )ÓÌÁÎÄÓ ÆÏÒ ÆÉÎÁÎÃÉÁÌ ÓÕÐÐÏÒÔ ÔÈÒÏÕÇÈ ÔÈÅ Ȱ$ÉÒÅÃÃÉĕ 'ÅÎÅÒÁÌ 
Äȭ)ÎÖÅÓÔÉÇÁÃÉĕȟ $ÅÓÅÎÖÏÌÕÐÁÍÅÎÔ 4ÅÃÎÏÌĔÇÉÃ É )ÎÎÏÖÁÃÉĕȱ 02/'%#)"-14B, and to Eugeni Aguiló for assistance in providing the 
data. The second author also acknowledges the financial support of the Australian Research Council and the hospitality of the 
Department of Applied Economics, University of the Balearic Islands, Spain. 



First International Conference on the Measurement and Economics Analysis of Regional Tourism 

  Donostia ɀ San Sebastian (Spain), 27-28 October2009 

 

  

10 

Keywords 
Asymmetric responses to shocks, Conditional volatility models, Cruise passenger arrivals, Efficient 
port management, High and low tourist seasons, International tourism 



First International Conference on the Measurement and Economics Analysis of Regional Tourism 

  Donostia ɀ San Sebastian (Spain), 27-28 October2009 

 

  

11 

Destination economy and Inbound tourism expenditure: 
The experience of Milan. 
 
Gianfranco Benati 
Dipartimento di Economia Politica 
Facoltà di Economia 
Università Milano-Bicocca 
gianfranco.benati@unimib.it   
 
 
Abstract: 
 
The phenomenon of urbanization is growing in the world year by year, interesting some segments of 
tourism (business, culture, events, etc.). The paper deals with the experience of the Milan metropolitan 
area, with the aim of comparability in time and space, and with a synthetic overview of methodological 
ÐÒÏÂÌÅÍÓ ÁÎÄ ÏÆ ÓÕÒÖÅÙ ÒÅÓÕÌÔÓ ÃÏÎÃÅÒÎÉÎÇ ÔÈÅ ÅÖÁÌÕÁÔÉÏÎ ÏÆ ȰÔÅÒÒÉÔÏÒÉÁÌ ÖÁÌÕÅ ÁÄÄÅÄȱ ÔÈÁÔ ÔÈÅ ÔÏÕÒÉÓÍ 
sector is giving to the economic system of a certain destination, at the local and regional level. The TSA 
methodology can be the framework to uniform the comparability (value added, economic impacts) 
among different areas and cities. 
 
An improved knowledge of tourism expenditure at the local level is a particularly interesting element 
today, as to national tourism under an aggregate form. Surveys carried out by the University of Milano-
Bicocca on the Milan area1 ÃÁÎ ÂÅ Á ÕÓÅÆÕÌ ÒÅÆÅÒÅÎÃÅ ÔÏ ÉÎÖÅÓÔÉÇÁÔÅ ÔÈÅ ȰÖÉÓÉÔÏÒȱ ÅØÐÅÎÄÉÔÕÒÅ ×ÉÔÈÉÎ ÔÈÅ 
ÔÏÕÒÉÓÍ ÍÁÒËÅÔȟ ÅÓÔÉÍÁÔÉÎÇ ÔÈÅ ȰÄÅÍÁÎÄȱ ÁÎÄ ÅÃÏÎÏÍÉÃ ÐÏÌÉÃÙ ÉÎ ÍÁÔÔÅÒÓ ÏÆ ÔÏÕÒÉÓÍȢ Ȱ$ÅÓÔÉÎÁÔÉÏÎȱȟ 
with the demand-side approach, presents some problems of analysis and interpretation to measure 
tourist consumption, as a first contribution of knowledge to the tourism impact. The regional approach 
ÃÁÎ ÒÅÆÅÒ ÔÏ ÔÈÅ ÃÁÓÅ ÏÆ ȰÔÏÕÒÉÓÔ ÃÌÕÓÔÅÒÓȱ ÁÎÄ ȰÍÅÔÒÏÐÏÌÉÔÁÎ ÁÒÅÁÓȱȢ 4ÈÅ ÃÌÕÓÔÅÒ ÃÏÎÃÅÐÔ ɀ or tourism 
industry district - represents an approach to consider the sub-regional level, as striving to enhance 
local competitiveness within the context of a global economy.  
 
The application of methods and indicators developed by international bodies (UNWTO, EUROSTAT, 
OECD, etc.) constitutes the basis of data collected. The analysis of information made available by the 
previous sources is based, for instance, on statistically appropriate methods when studying 
multivariate and multidimensional data, as can be seen in previous applications.  
 
The content of the paper is an overview of the data collected with an ad hoc research in Milan 
metropolitan area, especially concerning tourism consumption. The relation between personal 
characteristics and behavioural variables was studied by the nationality and the tourist segments of 
ȰÂÕÓÉÎÅÓÓȱ ÁÎÄ ȰÌÅÉÓÕÒÅȱȟ ÔÈÅ ÍÁÉÎ ÔÏÕÒÉÓÍ ÍÁÒËÅÔÓ ÏÆ ÔÈÅ ÃÉÔÙ. By that behaviour, the focus is about 
some local factors, and the related problems, that could be affecting the pattern of tourists coming to 
Milan and environs, and useful to understand the economic impact on the destination. 
 
The tourism sector provideÓ ÂÅÎÅÆÉÔÓ ÔÏ ÔÈÅ ÌÏÃÁÌ ÅÃÏÎÏÍÉÃ ÓÙÓÔÅÍȡ ÂÕÔ ÔÈÅ ȰÄÅÓÔÉÎÁÔÉÏÎȱ ÁÓ Á ÔÏÕÒÉÓÔ 
offer system raises various problems of analysis and interpretation. Some methodological problems 
ÁÒÅ ÃÏÎÃÅÒÎÉÎÇȟ ÆÏÒ ÅØÁÍÐÌÅȟ ÔÈÅ ÃÏÎÃÅÐÔ ÏÆ ȰÔÅÒÒÉÔÏÒÙȱ ɉÁÓ Á ÇÅÏÇÒÁÐÈÉÃ ȰÔÏÕÒÉÓÔ ÐÒÏÄÕÃÔȱɊ ÁÎÄ ÔÈÅ 
ȰÔÅÒÒÉÔÏÒÉÁÌ ÖÁÌÕÅ ÁÄÄÅÄȱȢ !ÎÄ ÔÈÅÎ ×Å ÎÅÅÄ - applying TSA  
Recommendations ɀ data collected with a survey, concerning not only the visitor arrival, the 
accommodations, the consumption, the behaviour, etc. The measure of tourist consumption - by the 
demand approach - can contribute not only to the knowledge of the economic and social aspects. 

                                                           
1 ȰAspects of the holiday and business tourism to regional and subregional levelȱȟ  Á ÓÕÒÖÅÙ ÂÙ 'Ȣ "ÅÎÁÔÉ ÁÎÄ 'Ȣ 4ÏÎÉÎÉȟ ×ÉÔÈ ÔÈÅ 

support of Italian Government, a co-operation research of  some Italian universities.  
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Besides some national and regional official estimates, in Italy many local surveys have been carried 
out: they prove to be a useful reference in order to investigate tourism expenditure.  Mainly, this way 
ÉÓ ÍÏÒÅ ÉÎÔÅÎÄÅÄ ÔÏ ÁÎÁÌÙÓÅ ÔÈÅ ÔÏÕÒÉÓÔ ÍÁÒËÅÔȟ ÁÎÄ ÌÅÓÓ ÔÏ ÅÓÔÉÍÁÔÅ ÔÈÅ ȰÄÅÍÁÎÄȱ ÁÎÄ ÔÏ ÓÕÇÇÅÓÔ 
policy interventions in matters of tourism. A good example is the case of the Milan government, with 
education and training programs and the aim at persuading individuals, families, communities, 
companies to quickly and meaningfully begin the creation of an urban area with low environmental 
impact. In other words: a process of activities with the goal of spreading awareness, knowledge and 
best practices in the areas of energy consumption and environment protection, following the big UN 
ÅÖÅÎÔ ÏÆ  Ȱ-ÉÌÁÎ %ØÐÏ ςπρυȱȢ  4ÈÅ ÅÆÆÏÒÔÓ ÔÈÅ ÃÉÔÙ ÏÆ -ÉÌÁÎ ÈÁÓ ÍÁÄÅ ÔÏ ÂÅ ÐÒÅÐÁÒÅÄ ÔÏ ÈÏÓÔ ÔÈÅ %ØÐÏ 
2015 are impressive. MÉÌÁÎ ÈÁÓ ÐÒÏÐÏÓÅÄ ÁÎ ÕÒÂÁÎ ÄÅÖÅÌÏÐÍÅÎÔ ÐÒÏÊÅÃÔ ÃÁÌÌÅÄ Ȱ&ÅÅÄÉÎÇ ÔÈÅ 0ÌÁÎÅÔȟ 
%ÎÅÒÇÙ ÆÏÒ ÌÉÆÅȱ ÔÈÁÔ ÓÈÏ×Ó ÇÒÅÁÔ ÐÒÏÍÉÓÅ ÔÏ ÔÈÅ international community; and counts on the arrival of 
more than twenty million visitors. 
 
Now, as a complex and multiform phenomenon, the tourism activities in the region are not only 
ÃÏÎÆÉÎÅÄ ÔÏ ȰÈÏÌÉÄÁÙ ÔÏÕÒÉÓÍȱȟ ÃÌÅÁÒÌÙ ÐÒÅÖÁÉÌÉÎÇ ÉÎ )ÔÁÌÙȟ ÂÕÔ ÁÒÅ ÁÌÓÏ ÃÏÍÐÏÓÅÄ ÏÆ ÏÔÈÅÒ ÄÉÆÆÅÒÅÎÔ 
segments whose importance varies from one geographical area to another. Following the survey 
ÒÅÓÕÌÔÓȟ ȰÂÕÓÉÎÅÓÓȱ ÁÎÄ ȰÃÕÌÔÕÒÁÌȱ ÔÏÕÒÉÓÍ ÐÒÅÄÏÍÉÎÁÔÅÓ ÉÎ ÔÈÅ -ÉÌÁÎ ÄÉÓÔÒÉÃÔȢ The relation between 
personal characteristics and behaviour variables was studied by the nationality and the tourist 
segments. By that behaviour, the focus was on some local factors and the related problems that could 
be affecting the pattern of tourists coming to Milan and be useful to understand the contributions on 
the destination system. 
 
4ÈÅ Ȱ%ØÐÏ -ÉÌÁÎÏ ςπρυȱ ×ÉÌÌ ÂÅ ÁÎ ÅØÔÒÁÏÒÄÉÎÁÒÙ ÏÐÐÏÒÔÕÎÉÔÙ ÆÏÒ ÎÅ× ÕÎÄÅÒÓÔÁÎÄÉÎÇȟ ÁÎÄ 
understandiÎÇ ÔÈÁÔ ÏÕÒ ÐÌÁÎÅÔȭÓ ÅÎÖÉÒÏÎÍÅÎÔÁÌ ÒÅÓÏÕÒÃÅÓ ÍÕÓÔ ÂÅ ÐÒÅÓÅÒÖÅÄ ÆÏÒ ÏÕÒ ÃÈÉÌÄÒÅÎ ÁÎÄ ÏÕÒ 
ÃÈÉÌÄÒÅÎȭÓ ÃÈÉÌÄÒÅÎȢ  
 
The theme Ȱ&ÅÅÄÉÎÇ ÔÈÅ 0ÌÁÎÅÔȟ %ÎÅÒÇÙ ÆÏÒ ,ÉÆÅȱ ÓÔÁÎÄÓ ÆÏÒ ÒÅÓÐÏÎÓÉÂÉÌÉÔÙȟ ×ÉÔÈ Á ÖÉÅ× ÔÏ ÂÕÉÌÄ ÁÎ 
international cooperation. 
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Tourism Industry and Economic Development: a Study of Garhwal Region 
 
Ajay Bourai 
Department of Economics 
HNB Garhwal University 
ajay_bourai@hotmail.com  
 
 
Abstract: 
 
Introduction  
Garhwal region is in Uttrakhand and is the 27th state of Republic of India. Our area of study has been 
restricted to 7 districts of Garhwal region. The region is mostly hilly and only 12 percent of it falls in 
the plains; the state is very rich in natural resources, especially water and woodland owing to the 
abundance of mountains and glaciers in the region. Geographically in middle of great Himalayan 
Ranges, the entire region is in a state of transition, characterized by slopes, peaks, valleys and snow 
clad mountains. Garhwal region is economically backward because of low agricultural productivity 
and non-availability of industries. Tourism can no longer be concerned solely with the growth in the 
number of tourist arrivals in a country or in a part of a country. It must be concerned with the effects 
of these arrivals upon the receiving area and upon the tourists themselves. 
 
Objectives of the study 
(i) Tourism as an industry in regional planning. 
(ii) Employment and further boost to tourism. 
(iii) Changing the scope of tourism which includes eco-tourism, medical tourism, endogenous 

tourism and adventure tourism.  
(iv) To discuss energy and environment management in the hospitality industry.    
 
Economic significance of the problem   
4ÈÅ ÔÏÕÒÉÓÔ ÆÉÅÌÄ ÏÆ ȰÉÎÖÉÓÉÂÌÅ ÔÒÁÄÅȱ ÈÁÓ ÂÅÅÎ ÌÁÒÇÅÌÙ ÕÎÅØÐÌÏÒÅÄ ÁÎÄ ÕÎÓÔÒÅÓÓÅÄ ÉÎ ÔÈÅ 'ÁÒÈ×ÁÌ ÒÅÇÉÏÎȟ 
although it offers a unique opportunity to the development of its economy by checking the increasing 
rate of migration and the constant increase in unemployment.  
 
However, the study is based on the hypothesis that the Garhwal region, with its fragile economic 
system and meager economic resources, has hardly any scope for big manufacturing industries and 
large scale agricultural production. Further, a constant increase in unemployment and increasing rate 
of migration are the major problems of the economy of Garhwal region. 
 
It is only through the tourism industry that it is possible to bring the quickest economic gains, and 
speedy socio-economic transformation of the society and the region as a whole. 
 
5ÎÃÏÎÔÒÏÌÌÅÄ ÔÏÕÒÉÓÍ ÇÒÏ×ÔÈ ÃÏÕÌÄ ÄÁÍÁÇÅ 'ÁÒÈ×ÁÌȭÓ ÓÏÃÉÏ-cultural structure, degrade its tangible 
and intangible cultural and natural heritage, and lead to adverse economic impacts such as high 
importation costs, and weakening inter-industry linkages. On the other hand, when the industry is 
properly planned, developed and managed at all levels of government in partnership with the private 
ÓÅÃÔÏÒȟ ÉÔ ×ÉÌÌ ÓÔÒÅÎÇÔÈÅÎ 'ÁÒÈ×ÁÌȭÓ ÓÏÃÉÏ-cultural structure. It would valorize its tangible and 
intangible cultural and natural heritage, and lead to positive economic impacts including enhanced 
employment and income opportunities in rural areas, lower importation costs, and stronger inter-
industry linkages. 
 
Positioning tourism as a state priority 
To provide effective linkages and close coordination between departments, it is important to 
ÃÏÎÓÔÉÔÕÔÅ Á 4ÏÕÒÉÓÍ !ÄÖÉÓÏÒÙ #ÏÕÎÃÉÌ ×ÉÔÈ ËÅÙ ÓÔÁËÅÈÏÌÄÅÒÓ ÔÏ ÁÃÔ ÁÓ Á ȰÔÈÉÎË ÔÁÎËȱȟ ÐÒÅÐÁÒÅ ÔÈÅ ÂÁÓÉÓ 
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for the adoption of the Tourism Satellite Account System Plan, and implement a professionally 
ÍÁÎÁÇÅÄ ÉÎÔÅÇÒÁÔÅÄ ÃÏÍÍÕÎÉÃÁÔÉÏÎÓ ÓÔÒÁÔÅÇÙ ÔÏ ÂÅ ÃÁÌÌÅÄ ÔÈÅ Ȭ3ÔÁÔÅ 4ÏÕÒÉÓÍ !×ÁÒÅÎÅÓÓ #ÁÍÐÁÉÇÎȭȢ 
 
Policy: Supporting a transparent and inclusive policy process, promoting fair and open competition, 
strengthening institutional capacity to implement and enforce policies, drawing international support 
to augment expertise.  
 
Product Development: Leveraging core strengths, creating new products, focusing on sustainable 
development to offer products of international quality, creating/enabling investment environment, 
stimulating demand, promoting partnerships to ensure the flow of funds into the tourism sector.  
 
Marketing: Building a brand, emphasizing quality assurances, providing demand-driven information, 
competing at a global level, collaborating on international and regional platforms to create a highly 
visible platform for the state.  
 
Infrastructure: Focusing on the core and linkage infrastructure and investing in strategically focused 
capacity to support development priorities.  
 
Tourism Service: Building a critical mass of tourism workers, increasing technical skills, augmenting 
managerial capacity to build a service sector sensitive to tourists and tourism.  
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Measuring and Analysing Regional Domestic Tourism, Travel Pattern of 
Domestic Tourists and Characteristics of Tourism Demand in the Republic 
of Croatia 
 
Andrea Brumnic 
Croatian Central Bureau of Statistics 
brumnica@dzs.hr 
 
 
Abstract: 
 
In this paper are described the various methods and surveys used to analyze domestic tourism in the 
Republic of Croatia. The main characteristics of Croatian tourism are high seasonality of tourist 
arrivals and tourist overnights. In the observed time period 1997-2008 in the summer season (May to 
September) the share of tourist nights (domestic and foreign tourists) in total tourist nights ranges 
from 93.08 % in 1997 to 93.33 % in 2008.  
 
The relevance of domestic tourism in comparison to inbound tourism can be analyzed using the 
physical indicators number of arrivals and number of nights. In the time period 1997 to 2008 the 
share of nights spent by domestic tourists in total overnights ranged from 18.53% in 1997 to 11.34 % 
in 2008 while the share of nights spent by foreign tourists in the same time period ranged from 81.47 
% in 1997 to 88.66% in 2008. Average growth rate of the nights spent by domestic tourists in the time 
period 1997-2008 amounted to 1.8% while growth rate of nights spent by foreign tourist amounted to 
8% in the same period. According to the experimental results for Tourism Satellite Account for the 
Republic of Croatia, the share of domestic tourism consumption in internal tourism consumption 
amounted to 20.88% in 2004.  
 
The value of the domestic tourism consumption and the inbound tourism consumption for Croatia is 
compared with some EU member states (Slovenia, Austria, Poland, Ireland, Check Republic and 
France). 
 
The Republic of Croatia is divided into 21 counties (including the city district of the capital, Zagreb). 
The most developed tourism regions are the County of Istria, County of Primorje- Gorski Kotar, County 
of Split-$ÁÌÍÁÔÉÁȟ #ÏÕÎÔÙ ÏÆ :ÁÄÁÒȟ #ÏÕÎÔÙ ÏÆ £ÉÂÅÎÉË-Knin, County of Dubrovnik - Neretva and City of 
Zagreb. Of all tourism nights (domestic and foreign) in 2008, 97.75% were realized in these counties. 
The domestic tourist nights by county in time period 2000-2006 and GPD by county in euro are 
presented. Spearmanȭs rank correlation coefficients was calculated for GPD per capita in euro by 
county in 2006 and domestic tourist nights by county. It amounts to 0.50, i.e. there is moderate 
correlation between GDP per capita and domestic nights by county. The counties with higher GDP per 
capita in euro are tourism counties. 
 
In order to analyze the travel pattern of domestic tourists travelling within Croatia (the mobility of the 
inhabitants of the county) and the characteristics of tourism demand, the results from the surveys 
carried out by the Institute for Tourism (Travel pattern of Croatian population in 2004) are used. The 
matrix of origin of permanent residence and destination for same-day visitors and overnights visitors 
and other related tables of tourism demand are presented. According to the result of the survey, 
destination of the same day trips is more often within the circle of the own country, while the 
destination of the highest number of overnight trips are Dalmatia, Istria, Kvarner and Gorski Kotar. 
Croats travel more within their own country than abroad (same day visit and overnight visit). The 
travel habits of Croats are similar to those of Greeks, Spaniards, Italians and Polish who are aiming to 
holiday at home, according to the results of the European Commission Survey on attitudes of European 
towards tourism 2009.  
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The Institute for Tourism carried out also the Survey on attitudes and expenditures of tourists 
(TOMAS) in the summer 2007. The results of this survey regarding the trip organisation of Croats for 
their main holiday trip can be compared to the results of how EU citizens organized their main holiday 
trip in 2008. It can be concluded that a majority of Croats as well as the EU citizens organize their main 
holiday individually. Regarding the information source when making holiday plans, the primary 
source for Croats is recommendation of friends and relatives (36,3%) as well for EU citizens who 
opted for recommendations of friends and colleagues.  
 
The Institute for Tourism also carried out a TOMAS 2006 survey on national parks and parks of 
nature. The research goal was to collect the data on tourism demand and tourism expenditure in 
national parks and parks of nature (trip and visit characteristics, satisfaction with the visit, 
expenditure in the park, socio-economic data and nature-related life-style characteristics. The area 
frame of the survey were six national parks (Plitvice lakes, Krka, North Velebit, Paklenica, Brijuni and 
Kornati) and two nature parks (Kopacki Rit and Biokovo) in the time period of June to October 2006. 
Stratified random sample (stratified by park) was used. The matrix of region of permanent residence 
of domestic visitors and the destination by parks is available from this survey. 
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Indicators of the Evolution of Tourism Activity in Castilla-La Mancha* 
 
Águeda Esteban Talaya 
University of Castilla-La Mancha 
agueda.esteban@uclm.es  
 
José Mondéjar Jiménez 
University of Castilla-La Mancha 
jose.mondejar@uclm.es  
 
Jaime Rosado Morón 
Institute for the Promotion of Tourism of Castilla-La Mancha 
jrosado@jccm.es  
 
 
Abstract: 
 
The best way to do a short-term quantitative analysis of the evolution of the economy is to use 
econometric and statistical models. The main disadvantage of econometric models is that a large 
database is needed to estimate the model correctly. On the other hand, analyzing the economic 
situation using simple indicators is too restrictive. These and other problems can be overcome by 
using composite indicators. The process of building a composite indicator starts with the selection of 
the simple indicators. Then, the main information contained in the chosen indicators must be 
extracted by a filtering process and aggregated correctly. This information is then captured in a single 
measure: the composite indicator. The current work carries out a comparative analysis of various 
techniques used to build composite indicators, and builds a quantitative measure for the tourism 
sector in Castilla-La Mancha.  

  

                                                           
*
 This paper is part of one of the documents generated by the Tourism Research System of Castilla-La Mancha (Sistema 

de Investigación Turística de Castilla-La Mancha, SITdCLM) set up under a collaboration agreement between the 

University of Castilla-La Mancha and the Joint Communities of Castilla-La Mancha. For more information see: 
 www.turismocastillalamancha.com/investigacion/  

http://www.turismocastillalamancha.com/investigacion/


First International Conference on the Measurement and Economics Analysis of Regional Tourism 

  Donostia ɀ San Sebastian (Spain), 27-28 October2009 

 

  

18 

Crises and Long-Term Outlooks for Tourism by Autonomous Community 
 
M. Carmen Fernández Cuevas  
Instituto de Estadística de Andalucía 
mariac.fernandez.cuevas@juntadeandalucia.es  
 
Elena Manzanera Díaz  
Instituto de Estadística de Andalucía 
elena.manzanera@juntadeandalucia.es  
 
Joaquín Aurioles Martín  
Universidad de Málaga 
jaurioles@uma.es 
 
 
Abstract: 
 
During economic crises, there is an intensification of transformation processes, which often leads to 
the substantial modification of the fundamentals of growth. Some of the most significant changes that 
tourism has undergone during previous crises have solidified their footing, taking advantage of critical 
junctures such as the early 1990s and the first years of the current decade. Rural tourism, golf tourism 
and timeshares grew out of their status as emerging or marginal segments after the crisis of 1993 to 
become fully consolidated in independent markets. Something similar can be said about low-cost 
airlines following the crisis of 2001, or about the Internet as an alternative mechanism to the usual 
channels for tourism promotion or for the emancipation of tourists. Crises, in any case, accelerate 
transformations and establish new foundations and ceilings for the growth of the sector.   
 
The purpose of this paper is to identify the changes that major economic crises have caused in tourism, 
at the Spanish nÁÔÉÏÎÁÌ ÌÅÖÅÌ ÁÓ ×ÅÌÌ ÁÓ ÁÔ ÔÈÅ ÌÅÖÅÌ ÏÆ ÅÁÃÈ ÏÆ ÔÈÅ ÃÏÕÎÔÒÙȭÓ ÁÕÔÏÎÏÍÏÕÓ ÃÏÍÍÕÎÉÔÉÅÓȟ 
ÆÒÏÍ ÔÈÅ ρωχπÓ ÔÏ ÔÈÅ ÐÒÅÓÅÎÔȢ 4ÈÅ ×ÏÒËÉÎÇ ÈÙÐÏÔÈÅÓÉÓ ÉÓ ÔÈÁÔ ÔÏÕÒÉÓÍȭÓ ÒÅÓÐÏÎÓÅ ÔÏ ÔÈÅ ÍÁÊÏÒ ÃÒÉÓÅÓ 
of the past decades must have been reflected in strong convulsions in its trend. In fact, when analysing 
the data on the Spanish economy, only one critical moment is observedɂin the early 1990sɂwhen 
ÔÈÅ ÓÅÃÔÏÒȭÓ ÔÒÅÎÄ ÒÅÁÃÈÅÓ ÎÅÇÁÔÉÖÅ ÖÁÌÕÅÓȢ 3ÕÂÓÅÑÕÅÎÔÌÙȟ ÁÎÄ ÃÏÉÎÃÉÄÉÎÇ ×ÉÔÈ ÔÈÅ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÃÒÉÓÉÓ ÏÆ 
2001-2002, which was felt with much less intensity in Spain than in the rest of the world, a strong 
inflection in the trend can be observed, probably as a reflection of the adaptation by Spanish tourism 
to the changes imposed by the crisis. Naturally, these values vary significantly among autonomous 
communities.  
 
The analysis makes use of a series of overnight stays in tourism establishments broken down by 
autonomous community between 1980 and 2008 and corrected for seasonal and cyclical effects. We 
have exclusively considered the trend, that is to say, the data that shows the strengthening or 
weakening of the sector over the long term and which can be used as an indicator of the temporal 
proximity of the exhaustion of the growth model, under the assumption that no changes occur in the 
operation of the sector.  
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Conceptualization of Tourism SMEs 
 
David Flores Ruiz 
Universidad de Huelva 
david.flores@dege.uhu.es 
 
María de la O Barroso González 
Universidad de Huelva 
barroso@uhu.es 
 
 
Abstract: 
 
The study of tourism activity competition has traditionally been approached from a macroeconomic 
perspective, a fact that, according to Bueno (1996), explains the historical shortage of research on the 
tourism enterprise in general and its competitiveness in particular. Although, as the same author goes 
on to point out, there is also a series of other reasons behind the absence of a business-strategy 
approach, notable among which is the doctrinal inconsistency of the few studies that do exist, due 
fundamentally to an incorrect conception of the tourism enterprise and, consequently, of the tourism 
sector itself. It may be said that research on the tourism enterprise has historically shown a temporal 
lag with respect to the assimilation of the most recent theories of Business Economics such as 
Contingency Theory or the Resource-Based View, both of which are based on a strategic approach.     
 
Furthermore, and corroborating the assertions in the previous paragraph, we can point out that, as 
noted by Sánchez Pérez and Marín Carrillo (2003), these studies have had relatively more empirical 
content as opposed to conceptual content, resulting thus in scant methodological sophistication due to 
the preponderance of descriptive studies. This shortage of theoretical studies is partly due to the 
difficulty of defining key concepts such as tourism enterprise, tourism sector and tourist, although it is 
also largely a consequence of tourism being a relatively recent sector for Business Economics.  
 
To address this scarcity in the conceptual delimitation of tourism enterprise, the paper summarized in 
this abstract discusses the different causes that have led to this insufficient theoretical delimitation of 
the tourism enterprise as well as the different concepts of tourism enterprise that have been put 
forward according to the economic approach followed in the studies that have dealt with the subject of 
the tourism enterprise.    
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Household surveys in host communities  
 
Patricia V. Giménez 
PREDICTA 
pgimenezdc@gmail.com 
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PREDICTA  
 
María Lina Duarte 
PREDICTA  
 
 
Abstract: 
 
Keywords  
Sustainability, crisis, tourism, employment.  
 
Introduction  
As any economic activity, tourism can generate diverse socio-economic effects in a given region. 
Impacts caused by this activity may be perceived as positive or negative by the host communities, and 
how they react can influence the kind of interactions that exist between residents and visitors. In the 
current context of global economic and financial crisis, tourism activity may be an attractive means to 
bring dynamism to employment, production and to generate alternatives that tend to mitigate the 
negative ÅÆÆÅÃÔÓ ÄÅÒÉÖÅÄ ÆÒÏÍ ÔÈÁÔ ÓÉÔÕÁÔÉÏÎȢ 2ÅÌÁÔÅÄ ÔÏ ÔÈÉÓȟ Ô×Ï ȰÔÙÐÅÓȱ ÏÆ ÃÒÉÓÅÓ ÍÁÙ ÂÅ ÉÄÅÎÔÉÆÉÅÄȟ 
which constitute the center of the analysis: on one hand, economics, since the tourism sector possesses 
flexibility to adapt itself and become an aid to curb the stagnation of development in a region; on the 
other hand, the immaturity of statistical systems that represents an obstacle in maintaining complete 
and comparable information, together with increasing costs and scarcity of pubic resources that may 
be allocated to them, given the need to attend to more urgent matters (e.g. health, poverty relief, etc.). 
All of these variables represent a clear need for reliable, objective and updated information, key to 
decision making at aggregate level, as well as in individual action.  
 
Objectives  
One of the most useful tools in assisting local diagnostics of tourism is the measurement of the impacts 
of the activity in host communities. This abstract seeks to prove the importance of this kind of surveys, 
using a case study from an experience carried out in the province of Mendoza, Argentina. The potential 
of household surveys in planning and managing a tourist destination will be developed through the 
present analysis. In contrast, some emphasis will be put in the weaknesses found during the whole 
process, aiming to shed light in the political and administrative requisites to be fulfilled in order to 
thoroughly use the information provided by the survey. This study will also include suggestions to 
adapt the experience to other contexts, exploiting the flexibility and versatility of the tool, and 
regarding the collected data. In addition, possible and recommended uses of the survey, from a public 
policy perspective in tourism management, shall be completed with the approach of private decision 
making, in strategic business views of relevant stakeholders.  
 
Discussion  
4ÈÅ ÓÕÒÖÅÙ ÕÎÄÅÒ ÁÎÁÌÙÓÉÓ ×ÁÓ ÃÁÌÌÅÄ Ȱ0ÒÏÖÉÎÃÉÁÌ 3ÕÒÖÅÙ ÏÎ )ÍÐÁÃÔ ÏÆ 4ÏÕÒÉÓÍ ÉÎ (ÏÓÔ #ÏÍÍÕÎÉÔÉÅÓȱȟ 
carried out between October and November 2006, consisting of a semi-structured questionnaire 
applied in households to residents in various districts of Mendoza. Mendoza is a province of the 
Argentinean Republic, located in the mid-west of the country, right on the natural border with the 
Republic of Chile, the Andes mountain cord. It has a surface of 148,827 km2 and 1,729,660 inhabitants, 
according to population estimates for 2008. The annual flow of tourists received by this state 
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represents approximately 7% of the total amount of visitors entering Argentina. According to 
estimates, this number amounts to 5 million people. In order to give dimension to these figures, it´s 
relevant to evaluate the average per capita expenditure of tourists, which at a national level reaches 
AR$78 (approximately US$ 20,5), whereas in Mendoza it shows a relevant increase (AR$93, equals 
US$ 24,5). Furthermore, this province stands 7th according to accommodation places, and has reached 
an average of 60% occupancy rate during the past years. The objectives of this survey were: to 
measure the level of satisfaction the residents have towards tourism, to detect potential conflicts 
which affect the sustainability of tourism activity in the region, and to document the impact of tourism 
in host communities. The use of UNWTO-homologated methodologies, such as those identified in the 
Ȱ'ÕÉÄÅ ÏÆ )ÎÄÉÃÁÔÏÒÓ ÆÏÒ 3ÕÓÔÁÉÎÁÂÌÅ $ÅÖÅÌÏÐÍÅÎÔ ÏÆ 4ÏÕÒÉÓÍ $ÅÓÔÉÎÁÔÉÏÎÓȱȟ ÇÉÖÅÓ ÓÔÁÂÉÌÉÔÙ ÁÎÄ 
comparability to the attained results. As a complement, it serves as an instrument for decision making 
for thematic and/or regional authorities, and may even become a stimulating niche for international 
cooperation. Our paper describes in detail the fundamentals of the survey in question, as well as some 
significant results and their critical importance when making public and private decisions. In addition, 
criteria of efficiency are supported in order to maintain continuity of an adequate tourism information 
system. It is crucial in these topics to educate the population on the utility and power these tools 
possess, especially for the touristic sector, but also for other relevant stakeholders which are directly 
related to them (namely environmental NGOs, consumer groups, entrepreneurs, artisans, etc.).  
 
Investing resources on information of this kind necessarily needs economic, political and social 
justifications. Using systematized statistical information for planning and managing tourist destinations 
ensures transparency and proper socialization of the data obtained for the whole sector, a circuit that helps 
base trustworthy and stable relationships throughout time. In other words, in spite of not being a direct 
influence on the increase or decrease of visitor affluence, it does allow to enhance commercial aspects on 
location, with the satisfactions of all parts always in mind.  
 
Conclusions  
One of the conclusions to which this study arrives is the importance of proper use of statistical data, 
especially considering the cost of obtaining such information. In order to reach success in this aspect 
technical teams and qualified professionals are key, and can help achieve relevant compromises from 
people who make high level decisions, who, in turn, will be the ultimate users of this data. 
Furthermore, in crisis contexts, it is usual to experience a decrease of resources assigned to public 
statistics, facing more urgent needs. This phenomenon occurs mostly on developing countries, where 
systems aren´t strong enough, together with a scarce popular value of the information. The use of 
basic tools in a constant and periodic manner can help maintain at least the hard core of the 
information needed, without threatening budgetary allocations to other items or interrupting other 
services. Correctly formulated complementary surveys, such as household expenditure, adapted to the 
strategic topics on each state, help achieve a high efficiency for every monetary unit spent. At last, 
whereas it is recommended to implement regional accounts systems following the Tourism Satellite 
Accounts methodologies, the situations described above often competes with this goal. The temporal 
stability of tourism surveys, not necessarily expensive ones, makes it easy to maintain information 
which serves an informed, integral planning, that results in the enhancement of income and 
productivity on each identified destination.  
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Abstract: 
 
!ÄÏÐÔÉÎÇ ÔÈÅ ÖÉÅ× ÏÆ 3ÜÅÚ #ÁÌÁ ɉςππφȡςσɊȟ ×Å ÄÅÆÉÎÅ ÔÈÅ ÔÏÕÒÉÓÍ ÁÓ ȰÁÎ ÅÍÅÒÇÅÎÔ ÃÕÌÔÕÒÁÌ ÁÃÔÉÖÉÔÙ ÁÎÄ 
Á ÐÒÏÄÕÃÔ ÏÆ ÍÏÄÅÒÎÉÔÙȱȢ !ÍÏÎÇ ÔÈÅ ÃÈÁÒÁÃÔÅÒÉÓÔÉÃÓ ÓÐÅÃÉÆÉÃ ÔÏ ÉÔȟ ×Å ÃÁÎ ÐÏÉÎÔ ÏÕÔ ÉÔÓ ÄÉÖÅÒÓÅ ÎÁÔÕÒÅȟ Á 
complex structure, and an evolutionary dynamism (Pulido Fernández, 2008). It is due to this 
evolutionary dynamism that innovation plays a fundamental role in the tourism sector (Monfort et al, 
1996). Innovation has been the origin of transformations in its character, not just general but also 
structural, a fact that obliges us to analyse these new circumstances from the perspectives of both 
supply and demand (Medina and González, 2009).      
 
The traditional model of innovation assumes a closed and linear perspective of the generation, 
development and commercialization of the ideas themselves (De Jong et al., 2008). The model of open 
innovation represents an alternative/complementary path for knowledge management and the 
proposal of new strategies in the development of projects in different areas. This new framework 
ÁÓÓÕÍÅÓ ÔÈÁÔ ȰÆÉÒÍÓ ÃÁÎ ÁÎÄ ÓÈÏÕÌÄ ÕÓÅ ÅØÔÅÒÎÁÌ ÉÄÅÁÓ ÁÓ ×ÅÌÌ ÁÓ ÉÎÔÅÒÎÁÌ ÉÄÅÁÓȟ ÁÎÄ ÉÎÔÅÒÎÁÌ ÁÎÄ 
external paths to market, as the ÆÉÒÍÓ ÌÏÏË ÔÏ ÁÄÖÁÎÃÅ ÔÈÅÉÒ ÔÅÃÈÎÏÌÏÇÙȱ ɉ#ÈÅÓÂÒÏÕÇÈȟ ςππφȟ ÐȢ ρɊȢ  
Through open innovation, internal innovation is accelerated on the one hand, and on the other hand, 
facilitates entry into new markets through the external use of innovation (Chesbrough, 2006; De Jong, 

Vanhaverbeke, Kalvet and Chesbrough, 2008). 
 
The sources for external ideas for this open model are diverse, ranging from clients, suppliers or 
partners in a joint venture, to universities or research centres (Laureen and Salter, 2006; Minshall, 
Seldom and Probert, 2007; Piller and Walcher, 2006). In the tourism sector, it is worth noting the 
importance of the role that the administration can play in fostering ideas and in providing support in 
the collaboration process, thus helping to minimize the probability of failure.    
 
Business or meetings tourism is undergoing accelerated growth. This type of tourism includes leisure 
activities practiced in parallel with business trips. Conventions have shown themselves to be one of 
the principal markets of the future in the Autonomous Community of Extremadura. Business tourists 
have a higher average expenditure and longer stays, thus representing enormous potential for those 
destinations of the Extremadura region that are able to attract such clients.    
 
This paper evaluates the usefulness of the application of open innovation in the processes and 
decision-ÍÁËÉÎÇ ÏÆ %ØÔÒÅÍÁÄÕÒÁȭÓ ÔÏÕÒÉÓÍ ÅÎÔÅÒÐÒÉÓÅÓ ÁÓ Á ÔÏÏÌ ÔÏ ÆÁÃÉÌÉÔÁÔÅ ÅÎÔÒÙ ÉÎÔÏ ÔÈÅ ÎÅ× ÍÁÒËÅÔ 
of business, meetings, and incentives tourism. A series of recommendations are set forth, which can 
serve as support to the tourism business sector in the development of strategies that make it possible 
to optimize efforts in the new framework of open innovation. In this regard, achieving the proper 
functioning of open innovation projects would provide an important boost to the firms involved as 
destinations for meetings and business tourism.   
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Riaan Grobler  
Manager: Application of National Accounts  
National Accounts Division  

Statistics South Africa  
riaang@statssa.gov.za  
 
 
Abstract: 
  
For a considerable time, Statistics South Africa (Stats SA) has provided substantial data on 
international tourism based on secondary data obtained from the Department of Home Affairs. The 
information from these data continues to be used by a wide variety of stakeholders to measure and 
understand international tourism in South Africa. Nevertheless, detailed information about national 
domestic tourism is limited despite its potential role in economic and social development. As a result, 
there is a need to collect more detailed information on domestic tourism in order to better understand 
and measure the contribution of the tourism industry to the national economy. The Domestic Tourism 
Survey (DTS) is therefore aimed at addressing this need.   
 
The DTS is a large-scale household survey aimed at collecting accurate statistics on the travel 
behaviour and expenditure of residents of South Africa traveling within and outside the borders of 
South Africa. Such information is crucial in determining the contribution of tourism to the South 
African economy as well as helping with planning, marketing, policy formulation and regulation of 
tourism-related activities. In a DTS survey, a sample of dwelling units is selected throughout the entire 
country and then interviewed using a questionnaire to collect socio-demographic characteristics, and 
to identify all household members and their travel characteristics. The sample size was approximately 
31 000 dwellings in all the nine provinces of South Africa. The concepts and definitions employed in 
the DTS are consistent with the recommendations on tourism statistics provided by the United 
Nations World Tourism Organisation.   
 
Objective of the DTS  
The key objective of the DTS is to understand the travel behaviour of an average South African 
resident. Hence this entails collecting information on: 
 

¶ Foreign and domestic trips undertaken;   
¶ Day and overnight trips undertaken;  
¶ Trips by respondents and trips by other household members without the respondent 

accompanying them;  
¶ Profile of the most recent day/overnight domestic trips, overnight foreign trips both by 

the respondent and other household members (destinations, trip length, purpose of visit, 
accommodation, transport, activities, trip expenditure, etc.);  

¶  Socio-demographics;  
 
The sample is designed to be representative at the provincial level and within provinces at the 
metro/non-metro level. Within the metros, the sample is further distributed by geography type. The 
four geography types are: urban formal, urban informal, farms and tribal. This implies, for example, 
that within a metropolitan area the sample is representative at the different geography  
types that may exist within that metro. The sampling weights for the data collected from the sampled 
households are constructed so that the responses can be properly expanded to represent the entire 
civilian population of South Africa.   
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Before the questionnaire was finalised, a meeting was held with stakeholders, notably those from the 
National Accounts within Statistics South Africa, South African Tourism and the Department of 
Environmental Affairs and Tourism (about three months before the data collection). During the 
stakeholder meeting, a number of issues related to the questionnaire were discussed based on 
comments from the external consultant for the pilot survey.  
 
Many valuable lessons were learned from the first DTS and these will be discussed in more detail in 
the final paper.  
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Timeshare: A New Approach to Tourism SMEs? 
 
Pilar Iñiguez Ortega 
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Abstract: 
 
The phenomenon of tourism as an activity consisting of travelling to visit places of interest for leisure 
purposes, which has been so much in vogue in the past decades and is of such importance for our 
country (Spain), has given rise to the emergence of new kinds of contractual modalities and at the 
same time a large and complicated body of legislation aimed at ensuring the proper functioning of the 
sector by regulating entrepreneurs who professionally operate in it and seeing to the satisfactory 
provision of services to individuals that engage them.       
 
)Î ÕÓÉÎÇ ÔÈÅ ÔÅÒÍ ÔÈÅ ÔÅÒÍ ȰÁÐÒÏÖÅÃÈÁÍÉÅÎÔÏ ÐÏÒ ÔÕÒÎÏ ÄÅ ÉÎÍÕÅÂÌÅÓ ÔÕÒþÓÔÉÃÏÓȱȟ ÍÅÁÎÉÎÇ ȰÕÓÅ ÂÙ ÔÕÒÎ 
of touÒÉÓÍ ÐÒÏÐÅÒÔÉÅÓȱ ɉÔÏÕÒÉÓÍ 3-%ÓɊȟ 3ÐÁÎÉÓÈ ÌÁ× ÒÅÆÅÒÓ ÔÏ Á ÈÙÂÒÉÄ ÃÏÎÃÅÐÔ ÂÅÔ×ÅÅÎ ÐÒÏÐÅÒÔÙ ÌÁ× 
and credit law. In practice and from a socio-economic perspective, potential pro tempore users have 
shown a certain pernicious proclivity towards entering into contracts of this nature, perhaps due to 
their desire to be able to label themselves as owners, at least for a certain number of days, of 
ȰÌÕØÕÒÉÏÕÓ ÍÁÎÓÉÏÎÓȱ ÉÎ ÄÒÅÁÍ ÌÏÃÁÔÉÏÎÓȟ Á ÓÉÔÕÁÔÉÏÎ ÔÈÁÔ ÈÁÓ ÃÁÕÓÅÄ ÆÒÕÓÔÒÁÔÉÏÎÓ ÁÎÄ ÒÅÇÒÅÔÓ ÏÎ ÎÏÔ Á 
few occasions.    
 
All of this has prompted the reasonable response on the part of public authorities to enact resolutions 
that clearly fall within the ambit of the recent branch of Spanish Law called Consumer Law, with the 
objective of providing consumers with clear protection. In our legislation, Law 42/1998 of 15 
December on the rights of use by turn of real property for tourism use and taxation rulesɂhaving 
undergone various modifications such as those effected by Law 14/2000 of 28 December and by Law 
39/2002 of 28 Octoberɂhas become part of the Community acquis under Directive 94/47/EC of the 
Parliament and the Council, which came to regulate, for the first time, this commercial practice within 
the territory of the European Union, establishing several minimum protection criteria, and which has 
been modified recently.      
 
Many transactions carried out under the aforementioned body of legislation have been crafted to skirt 
the rules in a deliberate manner, as reflected in the European Commission Consultation Paper on the 
subject of our study, with the most frequent complaints by consumers against these tourism SMEs 
having to do with timeshare-like products analogous to shared accommodation, holiday discount 
clubs, contracts linked to use-by-turn products or the like where a points system is used within a 
holiday club, and cash-backs attached to timeshare contracts whereby upon purchase the consumer 
also deposits a large sum of money on the promise of being repaid in a few years with interest. 
However, if this money is not invested in reputable entities, it would disappear.       
 
Delving into the context of the aforementioned Law, this paper will centre on various differentiated 
parts:    
 

- Firstly, it will discuss the scope of application of the Directive, its reform in 2008 
(2008/122/EC), and the Law on timeshare currently in force, and will analyse the new 
contractual schemes and their relation to the new tourism SMEs; 
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- Secondly, it will analyse resale agreements and documented exchange clausesɂoften in 
an independent contractɂguaranteeing the buyer an option to place his purchase on the 
market to exchange it for another right-of-use anywhere in the world. It will show that, 
despite having been offered as an essential element of the deal which greatly influenced 
the decision of the buyer, that truth is that this option was unlikely to be realized due to a 
lack of a real underlying guarantee, and naturally, the tourism SMEs would escape all 
liability.        
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Abstract: 
 
This paper analyses both the barriers that limit the use of the Internet as a purchasing channel from 
the perspective of end-consumers, and the strategies that businesses should implement to market 
their products through the Internet in order to optimize the purchase intention of consumers. 
Following this objective, a study was carried out of a panel of Internet users at the national level who 
have booked an overnight stay in a hotel through traditional channels (travel agencies and telephone 
reservation), using the Internet to find information. The choice for this sector was based on its 
importance in terms of its contribution to GDP and its employment generation in the Spanish 
economy. The results obtainedɂapplicable to any other sectorɂshow that the intention of using the 
Internet as a future purchasing channel is determined by the social pressure surrounding the 
individual, the level of trust vis-à-vis the website, and the effect of perceived utility.   
 
Keywords 
e-commerce; purcha 
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Trade in Tourism Services Explaining tourism trade and the impact of the 
GATS on the gains from trade  
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Abstract: 
  
The objective of the research is twofold. Firstly, to test a model explaining tourism trade derived from 
a model of monopolistic competition in international trade. Secondly, to estimate the impact that 
liberalisation in services under the GATS has on tourism receipts. 
 
A standard model of monopolistic competition with international tradel is adapted to analyse absolute 
and comparative advantage in a cross-country perspective. Testing the model using a dynamic panel 
approach confirms the relevance of supply side factors such as price competitiveness of the 
destination, tourism infrastructure and the provision of safety. Model tests also confirm the relevance 
of other conventional explanatory factors of trade in services such as GDP and Internet usage.  
 
A secondary objective is to discuss and analyse the welfare gains from trade under the GATS. The 
revenue (receipt) effect is decomposed into a volume (arrival) and price effect. Results suggest that 
liberalisers under the GATS gained especially from a volume effect with higher average growth rates in 
the number of arrivals. Similarly, there is found to be a significant difference on the average price per 
tourist from being a liberaliser or non-liberaliser.  
 
Keywords 
Trade in services, tourism, GATS, liberalisation of trade in services JEL Codes: F12, F13, F14, L83 
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How to Measure Domestic Tourist in Indonesia 
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Abstract: 
 
Background 
Domestic tourist has been playing an important role in the Indonesia economy. From the Tourism 
Satellite Account (TSA) for Indonesia 2008, it can be figured out that domestic tourist consumption 
gave the biggest contribution to the Indonesia economy in terms of tourism from the demand side 
point of view. As the third biggest population in the world, population size is considered as a driving 
factor in domestic area.  
 
Concept/Definition 
A domestic tourist is defined as an Indonesia resident who travels voluntarily within Indonesian 
territory outside his/her usual environment, less than 6 (six) months and his/her purpose of travel is 
not for studying or working (earning wages and salaries) in the place visited.  
 
4ÈÅ ÃÒÉÔÅÒÉÁ ÏÆ ȬÏÕÔÓÉÄÅ ÔÈÅ ÕÓÕÁÌ ÅÎÖÉÒÏÎÍÅÎÔȭ ÁÒÅ ÎÏÔ ÏÎÌÙ ÂÁÓÅÄ ÏÎ ÔÈÅ ÄÉÓÔÁÎÃÅ ÏÆ ÔÈÅ ÔÒÉÐ ÂÕÔ ÁÌÓÏ 
on the places visited. These criteria are: 

1) travel to commercial tourism objects, or 
2) stay in hotel or commercial accommodation, or 
3) the distance of the round trip is equal or more than 100 kilometers. 

Less than six months length of stay is considered to define a domestic tourist and it is consistent with 
ÔÈÅ ÄÅÆÉÎÉÔÉÏÎ ÏÆ ȰÒÅÓÉÄÅÎÔȱ ÕÓÅÄ ÉÎ ÔÈÅ ÐÏÐÕÌÁÔÉÏÎ ÃÏÎÃÅÐÔ ÉÎ )ÎÄÏÎÅÓÉÁȢ   
 
Methodology 
The domestic tourism data is obtained from the domestic tourist survey (household approach). The 
purpose of this survey is to estimate the number of domestic tourists, their average 
expenditure/consumption pattern, and length of stay. The survey was held by Statistics-Indonesia 
(BPS) in line with the National Socio-Economic Survey.  
 
National Socio-Economic Survey (SUSENAS) was held every year. The scope of the survey is divided 
into two parts, i.e the CORE questionnaire (annually) and the MODULE questionnaire (every three 
years for each module). One sort of module is the trip module. The core questionnaire basically 
presents the social economic indicator in Indonesia. In this questionnaire, we can also get the number 
of domestic tourists for reference time. Meanwhile, the trip module questionnaire presents 
information about domestic tourists in detail, such as origin destination, the average 
expenditure/consumption pattern, and length of stay. The latest survey for domestic tourism that 
carried out in line with SUSENAS was in 2002. Due to the budget constraint, the domestic survey could 
not be done every three years after. The latest domestic tourist survey was held in 2008, but not in line 
with SUSENAS.  The following part is the methodology for the latest survey. 
 
1. Core questionnaire: 
The national social-economic survey 2007 was carried out in all provinces in Indonesia with a sample 
size of 285,904 households. The sample was large enough to represent district/municipality level 
estimates.  
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For the 2007 SUSENAS, three kinds of sampling frame were used, i.e; a sample frame for selecting 
enumeration areas called a census block, a sample frame for selecting a sub-census block, and a 
sample frame for selecting households. 
 
Sampling Design 
The procedure for selecting a sample of 2007 SUSENAS for a certain regency/municipality is as 
follows: 
ï First Stage: a number of census blocks were selected systematically from the master sampling 

frame of census blocks using Probability Proportional to Size (PPS). The size was the number of 
households resulting from the 2003 pre-election data collection.  

ï Second Stage: 16 households were selected systematically in each selected census block. 
 
Data Collection Method 
The collection of data from selected households was carried out by interview approach. For the 
questions that corresponded to the individual in the household, an effort was made to incite the 
individual to answer the question (as a respondent). 
 
2. Domestic Tourist  Survey (Trip Module) 
The Sampling frame that was used to collect the 2007/2008 domestic tourist is the 
district/municipality sampling frame that was equipped with the information of number of 
households that do the trip. The information of number of trip household is obtained from the result of 
census block elected in SUSENAS CORE 2007. A household is defined as a trip household if at least one 
of household members traveled voluntarily (see part B). 
 
Sampling Design 
The selection of trip household sample 2008 was carried out as follows: 

a. From district/municipality sampling frame, it was chosen as much as 71 out of 472 
district/municipality using the PPS method with the size of number of trip household. 

b. All block census in district/municipality selected was a census block sample in domestic 
tourist survey. Therefore, the census block selected was a sub sample of census block in CORE 
SUSENAS 2007. All trip households in the census block selected then became a sample of the 
domestic tourist survey in 2008. The number of household sample was about 10,694 
households. 

 
Data Collection Method 
The collection of data from selected households was carried out by the interview approach. For the 
questions that corresponded to individual in the household, an effort was made to incite the individual 
to answer the question (as a respondent). The respondents are members of household who have 
finished their trip as domestic tourists. The questions in this survey include provinces visited during 
their trip and percentage of expenditure in each province.    
 
Estimation Method 
As domestic tourist survey was a sub sample of Core SUSENAS 2007, the estimation method used in 
this survey had to consider the result of SUSENAS 2007 estimation. The formula is as follows: 

 

 

Where : number of domestic tourists estimate 

    : number of population who did the trip from SUSENAS 2007 

 : number of municipality selected as a sample of domestic tourist survey 2008  

 : member of household selected in domestic to 
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Abstract: 
 
The research presented in study concerns the relationships existing between, on the one hand, the 
factors determining the Strategic Management Process in the hotel companies operating in Spain and, 
on the other, their capacity for Innovation. There is also an analysis of the influence of innovation on 
the competitive advantage and organizational results of these companies. 
 
As a starting point in this study, successive theoretical and empirical objectives are proposed, as 
milestones to be reached as the work of investigation advances. The main objectives, both theoretical 
as practical, that have been considered are the following: 
 
1). To understand in depth the theoretical framework in which the strategic management of the 

innovation process is situated. 
 
2). To set out the various theories proposed to explain innovation in the services sector, and more 

specifically in the tourist sector. 
 
3). To develop a model that shows the relationship between the factors that comprise the strategic 

management process, and the degree of innovation achieved in the Spanish hotels sector.  
 
4). To determine to what extent each of the determining factors identified in the strategic 

management process influence the capacity for innovation. A model will be established to test 
this influence empirically. Then this model will be used to articulate the nature of the 
relationship between each of the factors that comprise the strategic management process and 
their impact on the degree of innovation achieved.  

 
5). As a last stage, to determine the strategic importance of the resulting model for the degree of 

innovation as the generator of sustainable competitive advantages and positive financial results 
for the companies studied.  
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In summary, this study of the factors determining the capacity for innovation of the Spanish hotel 
sector puts forward a series of objectives to be met, corresponding to  each of the different phases of 
the model of the Strategic Management of Innovation. Its underlying assumption is that the decisions 
taken by the tourist hotel managers in respect of innovation depend on certain factors that are 
incorporated in this model.  

 
The theoretical positioning to be adopted in this research is integrated, within the discipline of 
Strategic Management, in the approach based on the resources and capacities of the organisations 
under study. Starting from this premise, innovation is emphasized as a key strategic capacity, and the 
management of innovation is taken to be a fundamental element for the development of dynamic 
capacities that would enable a company to secure competitive advantages. 

 
Overall, this study aims to provide a series of both theoretical and practical contributions to the field. 
On the theoretical side, the novelty lies in presenting the connections between the factors that 
determine the strategic management process and their impact on the capacity for innovation; although 
these have obvious points of contact, they have not, to date, not been subjected to integrative study, 
according to a review of the specialist literature. For this, the theoretical approach based on the 
ÃÏÍÐÁÎÙȭÓ 2ÅÓÏÕÒÃÅÓ ÁÎÄ #ÁÐÁÂÉÌÉÔÉÅÓ ÉÓ Á ÒÅÌÅÖÁÎÔ ÁÎÄ ÓÕitable theoretical framework for 
understanding these points of connection. Empirically, the analysis of the strategic interrelationships 
between certain factors of the Strategic Management Model and the degree of innovation, and their 
impact on the enterprise results, will help to emphasize the importance of managing innovation as a 
strategy in itself, and to introduce them into the model of strategic thinking of the hotel chains 
operating in our country. It is thus an attempt to promote the idea that managing innovation in the 
correct way helps companies to generate competitive advantages and increase business profitability. 
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Abstract: 
 
The gravity equation has been extensively used for modelling all kind of interactions in the space. 
There are multiple applications in the fields of trade, transportation or immigration. The gravity model 
has also been used in the field of tourism to analyse the causes determining the intensity and direction 
of flows. A common element of all these works is their focus on the international flows without paying 
attention to domestic trips. The variable of analysis commonly used in these works is the displacement 
of tourists rather than the trade flows measured in monetary units. The treatment of the intraregional 
trade flows is usually omitted too.  
 
In this article we develop an econometric analysis of the intra and interregional trade flows of the 
Tourist sector in Spain for the 2001 by means of several specifications of the gravity model. For this 
purpose, we use two alternative databases estimated by the authors in a previous job containing the 
monetary flows derived from the domestic tourism for 2001 and based on the most solid data 
available on the production of the tourist sector, and two additional alternative sources on 
interregional overnight stays (Familitur and Movilia surveys). The results obtained show the existence 
of an important border effect in favour of the intraregional trade of tourism, primarily derived from 
the significant weight of the restoration activity and its marked intraregional nature. Furthermore, the 
results serve to verify a minor elasticity of the trade flows of tourism in relation to distance, when 
compared to the results obtained for other services and goods. We have also obtained large positive 
elasticities for the internal tourist flows and the income, which coincide with the results obtained in 
other works focused on international tourist flows. Finally, we have been able to identify some related 
variables linked to the socio-economic and the geographic characteristics of the regions that play an 
important role as attractor factors for domestic tourists.  
 
Key words 
Interregional trade; Interior tourism; Gravity models, border effect 
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Abstract: 
 
Although rural tourism is not a new topic, there is not a clear definition about it. Some authors define 
it as the entire tourist activities that can be developed in rural areas and that are interesting for urban 
residents due to their different lifestyle in the cities (Barrera, 1998). Other authors have said that rural 
tourism should be used when rural culture is a very important part of the tourist product offered 
(Cabrini, 2002). It is of crucial importance to avoid confusing rural tourism with ecotourism; they are 
not the same. One of the fundamental differences is that whereas rural tourism is practiced on private 
land; ecotourism can only be practiced on protected areas, provided by the state (Boullón, 2008). On 
the other hand, ecotourism activities are reduced to the interpretation of the ecosystem and rural 
ÔÏÕÒÉÓÍ ÉÎÃÌÕÄÅÓ Á ÇÒÏÕÐ ÏÆ ÁÃÔÉÖÉÔÉÅÓ ÔÈÁÔ ÁÌÌÏ×Ó ÔÏÕÒÉÓÔÓ ÔÏ ÁÐÐÒÅÃÉÁÔÅ ÔÈÅ ÒÕÒÁÌ ×ÏÒÌÄȭÓ ÓÐÅÃÉÁÌ 
features, heritage traditional societies and traditional practices.  
 
Because there is not a definition by general consent, this study will consider what an OECD2 document 
(1994) established for rural tourism. This document establishes that rural tourism is located in rural 
ÁÒÅÁÓȟ ÔÈÁÔ ÒÕÒÁÌ ÔÏÕÒÉÓÍ ÁÃÔÉÖÉÔÉÅÓ ÓÈÏÕÌÄ ÁÌÌÏ× ÔÏÕÒÉÓÔ ÔÏ ÁÐÐÒÅÃÉÁÔÅ ÔÈÅ ÒÕÒÁÌ ×ÏÒÌÄȭÓ ÃÈÁÒÁÃÔÅÒÉÓÔÉÃÓȟ 
to be in touch with the natural world and the heritage practices of traditional societies. These kinds of 
activities must be offered by small scale enterprises controlled and developed locally. Rural tourism 
must be sustainable, in the sense that its development should help sustain the rural character of an 
area, and in the sense that tourism should be seen as an income generating activity, always taking care 
of conservation and sustainability of the environment.  
 
Considering the characteristics specified above, the Chilapa de Álvarez municipally has an enormous 
potential for developing rural tourism. Chilapa de Álvarez is located in Guerrero, a state in the south of 
Mexico. Chilapa belongs at the central zone of the state, which is a mountainous zone with small 
valleys. In high zones, it is possible to find Holm oak and pine forests. In the north zones dominates a 
deciduous jungle ecosystem. Chilapa has a large variety of wildlife. The seat of the municipal 
ÇÏÖÅÒÎÍÅÎÔ ÉÓ #ÈÉÌÁÐÁ ÄÅ <ÌÖÁÒÅÚȟ Á ÓÍÁÌÌ ÖÉÌÌÁÇÅ ÎÅÁÒ #ÈÉÌÐÁÎÃÉÎÇÏȟ ÔÈÅ ÓÔÁÔÅȭÓ ÃÁÐÉÔal, at 45 minutes 
ÂÙ ÂÕÓȢ )Ô ÈÁÓ ×ÁÒÍ ×ÅÁÔÈÅÒ ×ÉÔÈ ÁÎ ÁÎÎÕÁÌ ÁÖÅÒÁÇÅ ÔÅÍÐÅÒÁÔÕÒÅ ÏÆ χχЈ & ɉςυЈ #ɊȢ #ÈÉÌÁÐÁȭÓ ÍÁÉÎ 
population is indigenous, whose main activity is agriculture. The local economy is divided as: 
 

¶ Primary sector 44.99% 
¶ Secondary sector 25.14% 
¶ Service sector 27.78% (INEGI3, 2000) 

 
Some of the potential tourist attractions are: 
 

                                                           
2 Organization for Economic Co-Operation and Development  
3 Instituto Nacional de Geografía y Estadística 
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¶ Its majestic cathedral, which dates from the XVI century. This cathedral is the third in size 
in Mexico.  

¶ Its Sunday street market, which is the most important indigenous tianguis4 in the state. 
¶ Two kilometers north of Chilapa village there are cave painting of Olmec origin. 
¶ Chilapa village is the handicraft center of the zone. 
¶  #ÈÉÌÁÐÁȭÓ ÇÁÓÔÒÏÎÏÍÙ ÉÓ ÖÅÒÙ ÒÉÃÈ ÔÈÁÎËÓ ÔÏ ÉÔÓ ÎÁÔÉÖÅ ÏÒÉÇÉÎ ÍÉØÅÄ ×ÉÔÈ 3ÐÁÎÉÓÈ ÉÎÆÌÕÅÎÃÅȢ   
¶ The Chilapa region holds the Juan N. Álvarez National Park.  
¶ Chilapa has a very rich heritage of festivities, folklore dance and traditional practices.  
¶ Chilapa is also one of the poorest territories in Mexico. It is well known that in Mexico and 

in Latin-America most of the indigenous communities has been relegated for centuries.   
 
For these reasons, rural tourism is thought of as an option of development for the zone. However, it is 
necessary to make an analysis based on census and statistical data taken from the INEGI5, PRECESAM6 
and SECTUR7 data bases. These data will allow us to measure the tourism impact at the economic and 
social level in the area and we will have the possibility to decide if rural tourism is the correct option 
to become an income generating activity for the zone.  The obtained results will be decisive for 
proposing that Chilapa de Álvarez must adopt rural tourism as a development strategy.  
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Abstract: 
 
Tourism is currently one of the most internationalized sectors of the world economy. According to the 
World Tourism Organization (UNWTO), international tourism constitutes one of the principal export 
generators in the world, and is one of the sectors with the fastest growth in terms of foreign currency 
receipts. This dynamic has led to tourism becoming a key motor of socio-economic progress today. 
According to the same source, international tourism arrivals amounted to 922 million in 2008 and in 
monetary terms, international tourism generated receipts of approximately 944 billion dollars (642 
billion euros).  
 
The Spanish autonomous region (comunidad autónoma) of Andalusia is an important tourism 
destination at the international level. In terms of foreign inbound tourism, Andalusia is equivalent to 
countries such as Thailand or all of Oceania, and is over twice as big as other highly regarded 
destinations such as Cuba, the Dominican Republic or Argentina (AurIoles et al, 2001). During 2008, 
according to estimates provided by the Andalusian Tourism Situation Survey (ECTA), Andalusia 
received 25.1 million tourists. These tourists generated receipts amounting to 17.083 billion euros 
(Consejería de Turismo, Comercio y Deporte, 2009). This makes tourism the biggest industry of the 
Andalusian economy, accounting for approximately 12.5% of its regional domestic product in 2007 
(Exceltur, 2009). 
 
The tourism sector plays a determining role in employment generation in the Andalusian Autonomous 
Community as it includes highly labour-intensive activities. A total of 424,806 persons were employed 
in the tourism industry in Andalusia during 2008, representing 13.5% of employed workers in the 
Community  (Consejería de Turismo, Comercio y Deporte, 2009). To this we have to add the greater 
dynamism that the tourism industry has been showing over the past several years in terms of creating 
employment compared to other branches of the service sector, which has increased the relative weight 
of the tourism sector in the Andalusian service sector as a whole, growing from 18.5% in 2004 to 
19.5% in 2008.   
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Major transformations are taking place in the tourism sector at the worldwide level, and so, its actors 
are increasingly working with strategies that are global in scope. One of the consequences deriving 
from this process of globalization in the tourism sector is the formation of Global Value Chains (GVCs). 
The future of many small and medium-sized enterprises (SMEs) of this sector will depend on their 
insertion and positioning in these value chains, as this will be essential for the added value they can 
capture. In this paper, the objective is to study, among other aspects, how innovation and the different 
upgrading strategies implemented by the SMEs of Andalusian tourism affect the way in which they 
carry out their insertion in GVCs and their subsequent positioning in them.   
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Abstract: 
 
)Î ÔÏÄÁÙȭÓ )ÎÆÏÒÍÁÔÉÏÎ 3ÏÃÉÅÔÙȟ ÔÈÅ ȰÎÅÔ×ÏÒË ÏÆ ÎÅÔ×ÏÒËÓȱɂthe Internetɂhas proven to be a 
revolutionary instrument for the future of the tourism sector, especially in the area of distribution and 
sales, and in everything that surrounds it: the search for information, and the combination, booking 
and purchase of tourism services. The new information and communication technologies (ICTs) have 
contributed decisively to the massive growth of tourism and to the increased value of supply and 
demand.  
 
The figures speak for themselves: 64% of Spaniards are travelling more since the advent of online 
agencies and, among those who continue to travel with the same frequency, 72% claim to do so at 
better prices, according to a study conducted by MuchoViaje.com. This year, with the crisis, only 19% 
of Spaniards did not travel during the summer, thanks to the use of the Internet and other strategies 
such as cost-cutting or last-minute booking. This makes tourism one of the most important sectors for 
the Internet, the sector that moves the most money. It encompasses airlines, cruises, car rentals, hotels 
and travel agencies: these are products that are well-suited for commercialization through the 
Internet as a new channel for the distribution of these products. It enables users to purchase airline 
tickets or rent a car without having to leave their home, not to mention the fact that there are more 
and more portals that offer greater added value than the staff of a brick-and-mortar agency. 
Technically, this can be described as the extension of business-to-business (B2B)ɂ which companies 
have been making use of for some years nowɂ to business-to-consumer (B2C), allowing the final 
consumers themselves to acquire their tickets.    
 
The legal framework that makes it possible to carry out these electronic transactions in Spain consists 
of Law 34/2002 of 11 June on Services of the Information Society and Electronic Commerce, which 
gave rise to a series of obligations on the part of those enterprises (referred to in this Law as service 
providers of the information society) that render services through telecommunication networks, 
which naturally include those belonging to the tourism sector. This Law was redrafted through Law 
56/2007 of 28 December on Measures to Promote the Information Society. This complex legal 
framework is completed by the Royal Law Decree 1/2007 of 16 November (BOE issue 287 of 30 
November 2007), which approved the Consolidated Draft of the General Law for the Protection of 
Consumers and Users and other complementary laws. Among the rules included in Chapter II, Title I of 
Book IV of the Consolidated Draft are those concerning travel packages, as these constitute the 
transposition of the Community Directive that is part of the Community acquis on consumer 
protection, establishing a specific legal framework for entering into contracts with consumers that are 
not affected by state-level sectoral regulations on tourism.     
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Abstract: 
 
The use and application of new technologies in the decision-making of consumers is something 
common and relatively frequent. Thanks to the Internet, consumers have more and more information 
regarding where and when they want to travel and how much it will cost them. This free information 
is often sponsored by enterprises that wish to attract tourists to their hotel, destination, restaurant or 
any other of a long list of establishments. 
 
Few enterprises conduct effective monitoring of this consumption that is initiated and finalized 
through the same channel: the INTERNET. There are different satisfaction surveys that are of internal 
interest to the tourism enterprises themselves and that do not provide added value to this information 
distribution channel. It is a mistake to think that the opinion of consumers is only useful for the 
enterprise and not for the surrounding context or for such a weakened sector as is Tourism. 
Enterprises must know how to answer questions such as: What have I done poorly? How can I avoid 
doing so? Or inversely, they must publicize the answers to: What have I done well? How can I showcase 
this fact? These are some of the questions that can be measured through social networks.    
 
One of the most successful social networks on the Internet is Facebook. But what can this social 
network contribute to a tourism enterprise? And what about to the tourism sector? The answer is 
easy: opinion, evaluation, interpretation and current trends regarding what consumers are looking for. 
Is this real? Yes, as in the case of Facebook, or leading websites such as Venere.com or 
Tripadvisor.com, where consumers can give their opinion thanks to Web 2.0 technologies, their input 
not only says what they did not like, but also what they would like to find.    
 
Not only this, but social networks and the Web 2.0 concept gives tourism enterprises and tourism 
destinations a perfect channel for their communication and online marketing campaigns, offering 
exclusive benefits for their clients or simply to everyone who ÈÁÓ ȰÆÒÉÅÎÄÅÄȱ ÔÈÅ ÅÎÔÅÒÐÒÉÓÅ ÏÒ ÔÈÅ 
destination.    
 
By studying various real examples of the above-mentioned social networks and websites, a complete 
study will be carried out on the benefits (and drawbacks) that social networks have for the Spanish 
tourism sector. 
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Abstract: 
 
Firms and industries tossed by the winds of the financial crisis supposed that the adoption of Open 
Innovation and Open Business Models was a magic cure-all solution for shrinking demand and 
margins, increased competition or shortage of financial funds. Tourism has not been an exception to 
this credence and firms and institutions engaged into alliances, networks or clusters where knowledge 
and other resources were shared in the name of common value creation. However, there are special 
factors in the tourism industry that firms must take into consideration when considering the adoption 
of a more open business model.  
 
The main goal of this paper is to build upon both Open Innovation and Tourism Innovation literature a 
model of open innovation suited for the tourism industry. We further define and illustrate with 
examples from all around the world of how industry factors such as high employee turnover, low 
skills, low protection and high risk aversion define the potential and the limits of Open Innovation and 
Open Business Models in the industry, with a special focus on the coopetition game that takes place at 
the regional level. The analysis of different business cases at the regional level shows that open 
innovation initiatives in the tourism industry are usually a response to a crisis or external threat. 
Success of these initiatives is associated to the transfer of explicit knowledge and the presence of a 
strong player that takes the risk of innovating. The empirical analysis also reveals that the adoption of 
a strategic focus on innovation, the development of a strong social capital at the regional level, and  
geographic concentration play also a primary role in the good end of these initiatives.  
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ȰThe ultimate aim of Science is, therefore, the formation of an orderly framework that explains natural 
phenomenaɂphenomena of ÔÈÅ ÐÈÙÓÉÃÁÌ ×ÏÒÌÄ ÁÎÄ ÏÆ ÔÈÅ ÈÕÍÁÎȟ ÉÎÄÉÖÉÄÕÁÌ ÁÎÄ ÓÏÃÉÁÌ ×ÏÒÌÄȢȱ (p. 101, 
Bento de Jesus Caraça, Conceitos Fundamentais da Matemática.)   
 
 
Abstract: 
 
Summary  
The scientific corpus of tourism studies. A new tourism paradigm: the origin and evolution of the 
concepts of route and circuit and their critical analysis in the context of cultural tourism and nature 
tourism (environmental tourism) and economics and management.  
 
Keywords  
New scientific paradigm for tourism studies and for the tourism economy: primary, secondary and 
tertiary sector. The tourism industry. Concepts of route and circuit. Ecology and metaphysics of 
landscape.  
 
Introduction  
The tourism industry and the tourism economy, fully structured with a primary, secondary and 
tertiary sector, and not just as a list of services and productsɂthis is the innovative and controversial 
perspective of this research effort which, from its conceptual theses to the demonstration of the 
problem, does not cease to be questioned. We want to open a debate on the concepts of route and 
ÃÉÒÃÕÉÔȡ ÔÈÅ Ȱ2ÏÓÅÔÔÁ 3ÔÏÎÅȱ ÏÆ ÔÈÅ ÑÕÅÓÔÉÏÎȢ     
The concepts of tourism route and circuit are used arbitrarily, without a rigorous conceptual 
delimitation. The result of this lack of definition is, generally, confusion and economic inefficiency.  
 We will also analyse the universal question, the scientific corpus of tourism studies, from the 
perspective of a national travel tradition, an interpretation of the humanized landscape and use of 
heritage, which is often a leading indicator with respect to the arrival of European modernity. All of 
there are necessary to investigate, discover and integrate into the tourism supply built up throughout 
scientific, literary and artistic history, and which makes it possible to establish a brand identifying 
Portugal as a tourism destination (as in the case of Spain or France).  
 
Context of the problem 
Throughout the Mediterranean basin, the tourism industry is faced with the spectre of the crisis of the 
ȰÓÕÎ ÁÎÄ ÓÁÎÄȱ ÍÏÄÅÌȢ /ÖÅÒ ÔÈÅ ÐÁÓÔ ÙÅÁÒÓȟ ÏÐÔÉÍÉÓÍ ÇÁÖÅ ÒÉÓÅ ÔÏ Á ÄÅÂÁÔÅ ÏÎ ÃÏÍÐÌÅÍÅÎÔÁÒÙ ÅÌÅÍÅÎÔÓ 
or even alternatives to this model, with the construction of a new paradigm associated with cultural 
and nature tourism and the diversification of tourism in the rural milieu, as a sort of matrix for the 
redemption of Tourism. These designations (cultural and nature tourism) proliferated without 
following a conceptual definition with scientific value and without being technically evaluated by 
tourism economics. What is cultural and nature tourism? And what scientific and economic norms 
must be observed by its Routes and Circuits, which also proliferate without any defined norms of 
delimitation? In this context, what is the effectiveness of traditional guides, packages and intermediary 
agents? Is there a need to include new products or even new values in the categories of 
accommodation, restaurants, merchandising, event organization, transport and mediation? And lastly, 
what is the historical, scientific, literary and artistic evaluation of our tradition of travel, of landscape 

mailto:antonio.queiros@iol.pt
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interpretation and the use of their heritage, of our tourism identity in the Iberian and European 
contexts? 
 
We always face the same problem: how to increase the length of stay of travellers, transforming same-
day visitors into tourists and, among tourists, how to increase the level of quality consumption and the 
degree of satisfaction that leads to informal promotion and return visits. Consequently, this would lead 
ÔÏ ÉÎÃÒÅÁÓÅÄ ÐÒÏÄÕÃÔÉÖÉÔÙ ÁÔÔÒÉÂÕÔÅÄ ÔÏ ÔÈÅ ȰÔÏÕÒÉÓÍ ÉÎÄÕÓÔÒÙȱ ÁÓ ×ÅÌÌ ÁÓ ÉÎÃÒÅÁÓÅÄ ÓÕÓÔÁÉÎÁÂÌÅ 
development and social productivity, functioning as a hub of other industries, economic activities and 
services, and a true driving force of sustainable development projects.   
 
Where is the industry going, led by the iron hand of the market, as seen from both sidesɂsupply and 
demandɂwith the creation of the information and knowledge society, of a new middle class that is 
educated and cultured, of a computer-literate youth and a growing segment of tourists who are 
arriving sooner to the middle age of retirement and are also gaining for themselves a new mobility at 
the scale of the Iberian, European and international market, which is becoming broader and also closer 
ÁÔ ÔÈÅ ÓÁÍÅ ÔÉÍÅȟ ÔÈÁÎËÓ ÁÂÏÖÅ ÁÌÌ ÔÏ ÔÈÅ ÉÎÃÒÅÁÓÅ ÉÎ ÁÉÒ ÔÒÁÎÓÐÏÒÔ ÁÎÄ ȰÌÏ×-ÃÏÓÔȱ ÆÌÉÇÈÔÓȟ ÔÈÅ 
improvement of roads and the diffusion of information and communication technologies? Has tourism 
not already constructed its first scientific corpus?  
 
Objectives 
We wish to demonstrate, on a scientific basis, the following theses: Tourism today constitutes an 
independent scientific sector, with a conceptual corpus that is yet modestly development but already 
has its own identity distinct from other scientific domains. In this paper, we will set forth and 
demonstrate some of its fundamental concepts in the area of Innovation in the Tourism Enterprise.   
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0ÁÂÌÏ $ȭ%ÓÔÅ #ÕËÉÅÒÍÁÎ 
 
 
Abstract: 
 
As a result of globalization, businesses are facing a new era characterized by rapid changes and a 
demand for steep learning curves in all economic activities. The competitiveness of businesses is 
affected by this new global environment, but also by competition and consumer demand, among other 
factors.  
 
As in other productive sectors, innovation in enterprises of the hotel sector is considered to be of great 
importance in order to face competition and to meet the challenges posed by the emergence of new 
tourism destinations and changes in demand. Innovation in products, services, the market, and work 
processes is recognized as a key factor for the survival and success of businesses, regardless of the 
economic activity they carry out. Hotels cannot remain oblivious to the economic changes and 
increased competitiveness imposed by a global economic environment.   
 
Despite recent interest in innovation in service enterprises, there is very little literature and few 
studies on innovation in tourism. Nevertheless, the nature of the hotel business means that innovation 
processes or the results of the products of innovation are very specific to it. Likewise, learning about 
the factors that hamper innovation activities in hotel enterprises will make it possible to define 
strategies to reduce these obstacles, and thus achieve higher levels of competitiveness.  
 
Innovation is a complex technological, sociological and economic process that entails a series of 
interactions both within the enterprise as well as between the enterprise and its economic, technical, 
competitive and social environment. There exists a set of diverse factors that are closely interrelated 
and which must work together to create and strengthen the type of environment that facilitates the 
success of innovation processes in enterprises.   
 
There is a large proportion of businesses that fail to introduce new products on the market, or that are 
simply indifferent to innovation activities. Two types of obstacles to innovation processes are worth 
mentioning: ȰÒÅÖÅÁÌÅÄ ÂÁÒÒÉÅÒÓȱȟ ×ÈÉÃÈ ÁÒÅ ÍÁÉÎÌÙ ÅØÐÅÒÉÅÎÃÅÄ ÂÙ ÂÕÓÉÎÅÓÓÅÓ ÔÈÁÔ ÁÒÅ ÃÁÒÒÙÉÎÇ ÏÕÔ 
ÉÎÎÏÖÁÔÉÏÎ ÁÃÔÉÖÉÔÉÅÓȟ ÁÎÄ ȰÅÎÔÒÙ ÂÁÒÒÉÅÒÓȱȟ ×ÈÉÃÈ ÁÒÅ ÔÈÏÓÅ ÏÂÓÔÁÃÌÅÓ ÐÅÒÃÅÉÖÅÄ ÂÙ ÎÏÎ-innovative 
enterprises in initiating their innovation activities (D´Este, et al 2008).    
 
According to the Oslo Manual, these obstacles can consist of economic factors such as costs, and 
financing, legal factors, enterprise-specific, knowledge-related or market factors, and can affect any 
kind of innovation.    
According to Pressi (1998), the identification of these barriers or obstacles would open up the 
possibility of improving the innovation activities and the international competitiveness of service 
industries.   
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Economic growth theory studies the determinants for long-term economic growth and the policies 
that should be promoted in order to stimulate growth. The history of economic growth is as old as the 
ÈÉÓÔÏÒÙ ÏÆ ÅÃÏÎÏÍÉÃ ÔÈÏÕÇÈÔȢ ,ÕÎÄÖÁÌÌ ɉρωωτɊ ÉÎÔÒÏÄÕÃÅÓ ÔÈÅ ÃÏÎÃÅÐÔ ÏÆ Ȱ.ÁÔÉÏÎÁÌ )ÎÎÏÖÁÔÉÏÎ 
3ÙÓÔÅÍÓȱȟ ×ÈÉÃÈ ÈÁÓ ÂÅÅÎ ÁÄÁÐÔÅÄ ÁÎd utilized by historians, sociologists, scientists, politicians and 
economists in order to clarify and analyse phenomena related with innovation and economic 
development. It assumes that the most important resource in the modern economy is knowledge, and 
that consequently, the most important process is learning. Moreover, learning is a predominantly 
interactive process that cannot be understood without considering the institutional and cultural 
context of countries. It puts forward that the role of the states and governments in supporting the 
learning process is changing due to the internalization and globalization processes of the new 
economy. An Innovation System is constituted by the elements and relationships which interact in the 
production, diffusion and use of new and economically useful knowledge at different levels, whether 
national, regional or sectoral. The main objectives of a national innovation system are: to contribute to 
a more easily obtainable knowledge transfer by institutions and organizations forming part of the 
system, to facilitate the resolution of problems, and to reduce the risks and costs deriving from 
innovation.     
 
The system of innovation at the sectoral level of the tourism industry is composed of all the public and 
private enterprises that interact in the tourism business. Hotel enterprises constitute a fundamental 
part of this system.  
 
The objective of this paper is to analyse how the management of a tourism destination affects the 
innovation of local hotel enterprises, and to determine whether the factors that hamper innovation 
activities can be attenuated with effective destination management.  
 
 


